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—14 STATIONS——+

WNAC Boston
W T1C Hartford
WEAN Providence
WTAG Worcester
Bridgeport
wicc Newg I'Fiaven
W NLC New London
WCSH Portland
WLBZ Bangor
WFEA Manchester
WSAR Fall River
WNBH New Bedford

W LLH %Lowe"

Lawrence
WLNH Laconia
WRDO Augusta

You're “On the Beam”
to every New England Market

VIATION pilots no longer fly their planes

“by guess and by gosh.” Science has pro-

vided the radio beam to give them their courses and
guide them directly to their destinations.

Your sales campaign may have guidance th
just as certain. By broadcasting your sales r
through the fourteen-station facilities of Th
Network you enable it to be carried

every major market area in New Englans

No other group of stations

such comprehensive, effectiv *®

THE YANKEE NETWORK, INC.

EDWARD PETRY & CO., INC,, Exclusive Nahonal Sales

Published semi-monthly, 25th issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press
second class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 3, 187v.
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Radio

ADIO GOES TO COLLEGE...published fanuary, 1938 by CBS.We will be glad to mail you this study on request.
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TJRN where we may, investigate whom we will,
radio is discovered an intimate and important

and active part of daily living!

College investigators, last Spring, at the request
of the COLUMBIA BROADCASTING SYSTEM, studied
the radio habits of college students. They found
that over 95% of the students listen regularly to
radio. Even more interesting is the amount of
college-time spent listening to radio. The average
male student reports listening 3 hours each day.
The average woman student listens 2 hours and
52 minutes each day. This is remarkable when you
consider what a busy person the undergraduate
is! And conclusive evidence, once again, of how
well radio reaches everybody: young and old—

and class-markets as well as mass-markets.

The complete study* shows that America’s mil-
lion-odd undergraduates are remarkably like
everyone else where radio is concerned. They are
today’s leaders of young people everywhere;
tomorrow’s leaders in business and society. And
radio—-without special effort—without extra cost
reaches them at the same time it reaches the rest

of the country. For everybody likes to listen!

goes to College

But this is no surprise. It confirms the findings
of radio advertisers—and other radio research.
(A year ago the ¢Bs study of “THE VERY RICH—AND
RADIO"” arrived at much the same conclusion as the
college-study. Like everybody else, the Very Rich

also like to listen —and do!)

Yet, in the cloistered halls of learning we un-
earthed fresh material on a fine point. Everyone
knows a few people who habitually do more than
one thing at a time. Such people read while they
eat, write while they telephone and—if they’re at
college —they study while radio-listening. But not
all people double-up their activities. If we take
the undergraduate as a guide, we find that most
people prefer doing one thing at a time. Of the
2,487 college students interviewed, 61.3% stressed
the fact that they do not listen to their radios
while studying. But there’s another simpler way
of determining how well people concentrate when
they listen to radio. Make a deliberate mistake
of any kind on the air. Or make an offer. You
will then quickly learn, from billowing bags of
mail, just how intently the average listener
listens when his radio is tuned-in! And that is a

basic reason for radio’s brilliant record of success.

THE COLUMBIA BROADCASTING SYSTEM
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Now Full Time in

Pennsylvania’s 3rd Market

Serving the rich Wilkes-Barre-Scranton Metropolitan District (Pennsylvania’s 3rd Market)

since 1922, WBAX is pleased to announce that it expands to full time operation this

month. That means day and night opportunity for national advertisers to tell their story to

480,000 in Luzerne County (Wilkes-Barre) alone.

S IXTEEN years of continuous high-calibre

broadcasting in the Wilkes-Barre-Seranton
Metropolitan District have established WBAX
as the favorite ‘station. Its listener popularity,
advertising effectiveness are well known to
agencies and advertisers. This month WBAX

enhances its value with full time operation.

Market: Coal is the principal resource of the
Wilkes-Barre-Scranton Metropolitan District.
In Luzerne County coal mining gives employ-
ment to 50,000 men, with a payroll of $60,-
000,000. 40,000 work-

ployed in other enterprises; their wages exceed

$60,000,000.

Station Equipment: WBAX transmitter equip-
ment is 100% Western Electric. The latest
type RCA studio and turntable equipment is
used in the control room. The library includes
NBC Thesaurus, Standafd Radio. The WBAX
artist bureau has available 100 capable per-

formers.

Station Coverage: Measurements made by
Glenn D. Gillett reveal that WBAX serves the

densest population in

ers are engaged in a
variety of manufac-
tures, from locomotives
to lace curtains, with an
additional $35,000,000
in buying power. 160,

000 persons are em-

1210 Kilocycles

WBAX

The Stenger Broadcast Service

WILKES-BARRE, PA.

H. A. Seville, Manager
100 Watts Full Time

the District with a sig-
nal strength of at least
2,000 microvolts, and
90% of the population
of the district with at

least 500 microvolts.
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No Summer Slump
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LOS ANGELES

50.000 WATTS. Owned and operated by THE
COLUMBIA BROADCASTING SYSTEM. INC.
Represented by RADIO SALES: New York.Chicago,
Detroit, Los Angeles, Sun Francisco, Birmingham,

out here!

OUTHERN CALIFORNIANS spend their entire
lives without ever learning about “sea-
sonal variations”. And no wonder. Out here,
seasons simply don’t vary. There is no summer
business slump. But there is a summer busi-
ness boom...which is your cue for entering

this prosperous market now.

The All-Year Club of Southern Cali-
fornia reports that, last summer, over
a million out-of-town people came to
the Los Angeles area and spent over
$112,000,000 while they were here!

That’s §112,000,000 extra buying power...
tourist dollars that stimulate every line of
business, in addition to those which cater
especially to travel trade.

That is one reason why alert adver-
tisers concentrate on the Los Angeles market,
all seasons. They can effectively use radio
advertising twelve months of the year. And
they do!*

This extra buying power—added to the
already active buying power of the rich Los
Angeles market —offers advertisers an oppor-
tunity to start new campaigns in mid-summer;
to test programs during summer months (and
make extra sales in the testing) during dull
days in other parts of the country. And for
all .these activities, KNX offers incomparable
facilities. It is California’s first radio station.

*KNX's average billing for June-July.August is
within 10% of the year-round average billing.

KEY STATION: COLUMBIA PACIFIC NETWO'_R'K"E’ :
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BB(C’s audience goes up!

® On January 26th ice jams threatened historic Falls
View bridge and WGR-WKBW announcers were
rushed to the spot to give listeners in Buffalo and
Western New York an on-the-spot description. From
the time that the bridge was first endangered until
excitement over the actual collapse had subsided, there
were 16 broadcasts through WGR and WKBW. One
of them was fed to the Columbia network with an-
nouncers Cliff Jones and Jack Gelzer the last two men
on the bridge before it fell to the ice below.

That, however, is not the end of the story of the
bridge that went down and the radio audience that
went up.

Fearful that wreckage of the Falls View bridge would
damage power plants on the banks of the Niagara
River gorge, authorities decided to dynamite on Friday,
January 4th. No announcement of the plan was made,
but BBC’s Special Events Department received word
early in the morning.

Again announcers and technicians were sent to Niagara
Falls. Crowds began to form and the dynamiting was
postponed from hour to hour. It was not until 2:27
o’clock the following morning that the blast—heard
in Buffalo 23 miles away—was finally discharged. The
WGR-WKBW staff had waited 17 hours to transcribe
the event. It was worth it.

Played on the air the following morning, the dyna-
miting of the bridge brought an avalanche of tele-
phone calls, hundreds of requests for repeat broadcasts
by transcription.

WGR and WKBW are constantly on the alert for
broadcasts of transcendant local interest. Those are
the broadcasts that build habitual listeners to Buffalo’s
stations at the ends of the dial.

BRBC
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WMAZ has always done a peach of a job in Georgia—Now

it will do a “peacharino”’.

With the New power (5000 Watts), WMAZ will increase
its good service range to include thousands of radio homes that do

not receive satisfactory service from any other station.

It's a peach in the heart of Georgia—and a MUST for com-

plete coverage of the state's second largest trading area.

CBS
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WELL GUY

THAT FELLOW

ONES

...to know a man better, listen to his neighbors

Want the low-down on a man? Talk to his neigh-
bors. Get an earful of what’s said about him up
and down the street. at his club. on the golf course.

And the same goes in the world of radio. For the
real “McCoy” on a radio station, get an earful of
what local advertisers have to say. Watch where
they spend radio dollars in their own bailiwick.

Last year, advertisers in our neighborhood be-
stowed upon us a total of one hundred eighty-nine
local accounts, the largest number of any station in
this district. And the time they bought and paid
for, plus that of one hundred nine national accounts,
gave us the largest total dollar volume of all Northern
Ohio radio stations.

Excuse our blushes, but we must admit we're
proud of the way we rate with our neighbors. And,
may we add...the Friendly Station does just
as much to earn the praise of the out-of-towner as

we do for the home-towner.

CLEVELAND’S FRIENDLY STATION
Member Columbia Basic Network

John F. Patt, Vice-President and General Manager
Edward Petry & Company, Inc., National Representatives
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Vital Changes in FCC Control Foreseen

By SOL TAISHOFF

Networks Appear to be Most Affected; Hearings Likely;
Clear Channels, Monopoly, Net Contracts Included

ACTION contemplated by the FCC
in the next few weeks, plus that
envisaged by the revamped NAB,
portend changes on both sides of
the microphone of far-reaching
effect. A cycle of proposed new
regulations to govern various
phases of broadcasting, which will
result in an epidemic of hearings,
definitely is in prospect, with the
brunt to be borne by the networks.

The NAB convention in Wash-
ington a fortnight ago provided
the springboard for the FCC in
disclosing plans to inquire into
the network structures. Simulta-
neously it was developed that the
‘whole question of station leases,
absentee ownership and manage-
‘ment contracts is being studied by
the FCC legal staff, with the im-
plied blessing of members of the
Commission itself.

Stymied now by hearings on
telegraph rate increases which are
consuming practically all of the
Commission’s time, the FCC nev-
ertheless is on the brink of prom-
ulgating new regulations designed
to govern broadcasting. These pro-
posed regulations probably will be
sweeping, because they will be
based on terms of the Havana al-
locations agreement. Duplication
of network programs, long a sore-
spot, also would be covered, it is
hinted, with definite limitations on
such duplication by affiliates.

Commission Delay

It had been planned to announce
the proposed new rules by March
1. But the Commission hasn’t been
able to meet a deadline on any-
thing of real moment in many
months, mainly because of the
mass of detail involved in its
operations. Now, with the tele-
graph rate hearings likely to con-
tinue until mid-March, there ap-
pears little likelihood of promul-
gation of the rules until sometime
after that date.

The new rules would simply
serve as the broad base for hear-
ings at which all parties in inter-
est would be given the opportunity
to present their views and to criti-
cize provisions which appear out
of line. Presumably, the hearings
would be set just one month after,
the promulgation of the proposed

new regulations, to comply with
the minimum requirements of the
law.

Chairman Frank R. McNinch, in
his powerful address before the
NAB convention, promised he
would offer a proposal for investi-
gation of the entire network struec-
ture, going into rates and station
contracts as well as developments
that may tend toward “monopoly”
—in fact, going into the whole
subject of network operation. He
hasn’t yet gotten around to pres-
entation of his proposal to the
Commission, and probably won’t
until after the telegraph rate hear-
ings have been concluded.

If Chairman McNinch believes a
monopoly does exist, he has not so
stated publicly. He has, however,
indicated that he does not feel that

sufficient competition exists. He
also has been inclined to depre-
cate multiple ownership of sta-
tions, and in that connection has
looked into network station own-
ership.

A Battle for Clears

It appears at this writing that
clear channels are in for a stiff
battle before the FCC in con-
nection with the impending new
allocations to be worked out in
conformity with the Havana
treaty. Present regulations pre-
sceribe 40 clear channels, though
about a dozen are duplicated and
thereby are rendered non-clear.
The Havana treaty specifies 32 ex-
clusive channels for this country,
of which 25 would be classified as
1-A—earmarked for possible use

of superpower beyond 50,000 watts.

Chairman Wheeler (D-Mont.),
of the important Senate Interstate
Commerce Committee, pounced on
clear channels in his address be-
fore the NAB convention, which
preceded the speech delivered by
Chairman McNinch. He said they
might be desirable in a “few” in-
stances, but he advanced the gen-
eral view that they are not essen-
tial. Chairman MeNinch made no
flat statement, but he concurred
wholeheartedly in the views ad-
vanced by the Senator, thus infer-
entially placing himself on record
as opposed to anything like the
25 Class 1-A channels proposed in
the Havana treaty.

Commissioner T. A. M. Craven,
however, likewise in his address
before the NAB, came out strongly
for clear channels, though not for
superpower, and predicted dire
consequences if rural listeners de-

(Continued on page 60)

A System of Governmental Superpower Broadcast Stations?

By MARTIN CODEL

THOUGH it is still only in the
“thought” stage, a quiet but de-
termined movement is under way
in Washington, with certain high
New Deal officials leaning toward
it, to establish a group of super-
power broadcasting stations in the
United States operated by the Gov-
ernment to give country-wide cov-
erage with programs originating in
Government departments.

Power of 500,000 to 1,000,000
watts is suggested, the stations to
be assigned to clear channels in the
broadcast band. The idea is that
such a system would parallel pri-
vate broadcasting stations, upon
which the Government must now
depend for its program outlets.
Just how the channels would be
cleared in the already overcrowded
broadcast band, is not indicated—
but it is a certainty that such a
project would inevitably mean the
expropriation of some of the exist-
ing channels and the consequent
crowding of many stations off the
air or onto other wavelengths.

From reliable sources, BROAD-
CASTING has learned that conversa-
tions have been held with Presi-
dent Roosevelt broaching the idea.
The President’s attitude is not

BROADCASTING e« Broadcast Advertising

known, but it is regarded as highly
unlikely that he would attempt
such a radical departure from the
present system of broadcasting in
this country without consulting
technical and legal advisors, as
well as members of Congress who
would be called upon to frame leg-
islation and provide appropriations.
Cabinet Officers Interested

As far as can be learned, the
plan revolves largely around Har-
old Ickes, Secretary of the Interior,
whose department’s magnificent
new building in Washington in-
cludes thoroughly modern broad-
casting studios; Henry A. Wallace,
Secretary of Agriculture, whose de-
partment and its multifarious divi-
sions are perhaps the largest users
of time at present over existing
stations and networks, and Henry
Morgenthau, Secretary of the
Treasury, whose department has
used free time on the air to pro-
mote bond sales with excellent ef-
fect even while buying advertising
space in magazines for the same
purpose.

With them, it is understood, the
project is still merely an “idea”.
Just who is its real author, and
just who advised them on the tech-
nical feasibility of the project, is
not known. FCC Chairman Me-

www americanradiohistorv com

Ninch, it is said, has been ap-
proached—and his attitude is also
unknown. He declined either to
confirm or deny the report when it
was broached Feb. 23.

Assuming as a mere guess that
President Roosevelt was “sold” on
the idea, the assumption also is
that he would ask the FCC to work
out the details. One of the basic
reasons advanced for the proposal
is not merely that it would provide
an outlet for governmental broad-
casts but that such a series of su-
perpower stations, covering the
country, could be impressed into
service instantly in time of war or
national disaster.

That the broadcasters as a whole
would rise up in arms against such
a project, is a certainty. That Con-
gress would prove an obstacle, with
Republicans and dissident New
Dealers alike raising the cry of
dictatorship along European lines,
is also certain. The chief argument
would be that the New Deal was
seeking to perpetuate itself by
means of a radio propaganda ma-
chine paralleling the enormous
press-mimeograph establishment it
has already created.

Radio by the American Plan, as
former Senator Dill used to call it,
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would not be without its support-
ers on Capitol Hill despite the woe-
ful lack of leadership it has dis-
played so far and its failure to tell
Congress and the people the story
of its real achievements., For ex-
ample, Senator Wheeler at the re-
cent NAB convention told broad-
casters that he favored the Ameri-
can system of private competitive
enterprise as against Government
operation.

On the basis of Senator Wheel-
er’s remarks before the convention,
in which he took occasion to say in
effect that he abhorred the way of
the dictator countries, where radio
is almost instantly taken over to be
used as an instrument of the party
in power, it is fair to assume that
he would oppose the idea. In view
of his strategic position as chair-
man of the Senate Interstate Com-
merce Committee, and recalling his
successful fight against the court
packing bill, which led him to break
with the President, it is apparent
that he would be a key figure whom
the project’s sponsor would have to
enlist to put over the scheme.

“Blocks of Time”

An alternate proposal said also
to emanate from high government
quarters contemplates the reserva-
tion of “blocks of time”, or fixed
hours per day on network and sta-
tion schedules, to be devoted to
governmental broadcasts. This may
be urged in lieu of the “superpower
chain” projeet to avoid the govern-
ment’s advent into radio on its own.
The “block of time” suggestion has
frequently been made, especially
on the approach of elections.

Senator Wheeler’s chief com-
Plaint against broadcasting today
is high power, clear channels, ab-
sentee and multiple ownership and
“monopoly”. It is not against pri-
vate ownership. When it is consid-
ered that 600 or more of the ap-
proximately 700 stations in the
United States are in the hands of
entirely distinct and separate indi-
vidual or corporate entities, the
monopoly issue would probably be
pursued by him along different
lines from Government operation
of a system of outlets parallel to
private stations.

Superpower Seems Unlikely

. As events are now taking shape
in Washington, it seems apparent
that the temper of the administra-
tion and Congressional leaders is
opposed to more superpower sta-
tions—unless, indeed, the advocates
of government superpower succeed
in getting somewhere with their
“idea”. If the advocates of a gov-
ernmental superpower chain come
into the open with their idea, the
high-power proponents will assert
that what is sauce for the govern-
mental goose is sauce for the pri-
vate gander. Thus the whole super-
power issue might become one of
whether the Government or the
private operators should provide
the service—an jssue that seems
unlikely to break out for a long
time, judging from the generally
favorable attitude in the past of
the administration and Congress
toward the present system of radio
operation in this country.
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13,878 ¢
that 1,4

ical housewives hadn't

Courtesy of The New Yorker
“Our survey shows, gentlemen, that 4,694 typical housewives endorsed Snackies,

. heard of Snackiex. and I regret to report
typical housewives told our representative to go lo hell.”

Radio to Get Big Share of $1,250,000

In Intensive Drive

WITH the automobile industry
embarking on a tremendous coop-
erative used car drive from March

to 12 inclusive, radio figures
prominently in the promotional
plans.

The Automobile Manufacturers
Asgsociation and the Ford Motor
Co. jointly have made available a
fund of $1,250,000 for advertising
of National Used Car Exchange
Week. Of this money, a good-sized
share will go into 400 radio sta-
tions, which have been scheduled
for 18 spot announcements of 100
words each.

In addition, the manufacturers
anticipate that local dealerships
will dip heavily into their own ad-
vertising appropriations for devel-
opment of sales during the week—
all of which will add to the share
of radio and other media. There
is no compulsion on the dealers,
however, to participate in the
drive in any way, although a vir-
tually complete tieup is antici-
pated at every dealer point.

Break Used-Car Jam

The drive has as its aim the
unlocking of the used car jam
which has hindered new car sales
since the turn of the year. The
automobile executives explain that
as long as the dealer’s money is
tied up in used cars, as it now is,
he will be loath to trade on a
basis which will interest new car
prospects. In Detroit the used car
tieup is seen as one of the most
aggravating causes of the present
difficulties of the auto industry.

With every manufacturer in the
industry tied into the drive—some-
thing unprecedented in automobile
circles — all automotive agencies
are sharing the burden proportion-
ally. The money for the drive was
raised by assessment on the vari-
ous manufacturers in proportion
to their sales during 1937, and
the understanding is that the
agencies will receive commissions
on about the same basis, even
though the work of developing the
campaign may have been divided
somewhat differently.

Radio time has been placed by
these agencies: Brooke, Smith &
French Inc., Grace & Bement, Inc.,
Geyer, Cornell & Newell Inc.,
Roche, Williams & Cunnyngham
Ine., J. Walter Thompson Co., U.
S. Advertising Corp. and Young
& Rubicam, Inc.

to Sell Used Cars

The other agencies participating
in the drive include Lee Anderson
Advertising Co., N. W. Ayer &
Son Inc., D. P. Brother Co.,
Campbell-Ewald Co., J. Stirling
Getchell Inc., Arthur Kudner, Inc.,
McCann-Erickson Inc., MacManus,
John & Adams Inc. and Ruthrauff
& Ryan Inc.

These agencies represent the
manufacturers of these cars:
Buick, Cadillac, Chevrolet, Chrys-
ler, DeSoto, Dodge, Ford, Graham-
Paige, Hudson, Hupmobile, La-
Salle, Lincoln and Lincoln-Zephyr,
Nash, Olds, Packard, Plymouth,
Pontiac, Studebaker, Terraplane
and Willys-Overland.

Studebaker Sales Corp., South
Bend, will use 70 stations in its
used-car campaign placed by
Roche, Williams and Cunnyngham.
The series will consist of one-min-
ute live announcements twice daily
for nine days.

Allis-Chalmers Expands

Disc Series in Midwest

ALLIS.-CHALMERS MFG. Co,,
Milwaukee (farm equipment) on
March 1 was to start two weekly
quarter-hour programs on WORK,
York, Pa.; KFH, Wichita; WEBAQ,
Harrisburg, Ill, and six weekly
quarter-hour transcribed programs
on KGLO, Mason City, Ia. In ad-
dition spot announcements six days
weekly were to start March 1 on
KCRC, KFCQ, KFRU, KMMJ,
WFMD, WHAM, WMBD, WIBA,
WCCO, WNAX, WORK. On March
12 Allis-Chalmers will start a
weekly show, Family Party, on 23
NBC-Red and Blue stations west
of Chicago, Red stations being used
west of the Rockies and Blue sta-
tions east of the Rockies, using
the 9:30-10 p. m. (CT) period.

On Jan. 15 a_ half-hour on the
WLS, Chicago, Barn Dance start-
ed while on Feb, 19 a half-hour on
the Grand Ole Opry of WSM,
Nashville, as well as Renfro Barn
Dance on four Mutual stations—
(WLW, WHK, WHKC, CKLW)—
was begun. Three weekly quarter-
hour programs on WIBW, Topeka,
and five weekly quarter-hours on
WTAD, Quincy, Ill,, started Feb. 1.

The MBS series is handled by
Russell M. Seeds Co., Chicago,
with Bert S. Gittens, Milwaukee,
placing all other Allis-Chalmers
advertising.

Superpower Issue
To Be Considered
May 16 at Hearing

Economic and Social Phases,
WLW Status Are Involved

THE long-awaited hearing on the
16 pending applications for super-
power has been tentatively sched-
filed by the FCC for May 16.

The whole issue of superpower,
including economic and social as-
pects, will be invaded in these
hearings. Presumably, the brunt of
this testimony will be borne by
WLW, Cincinnati, which for three
years has operated experimentally
with 500,000 watts and is an appli-
cant along with the other stations
for authority to use this power on
a regular basis.

Whether the May 16 hearing
date will hold is not yet certain.
It may be found necessary to defer
the date, either on the Commis-
sion’s own motion or on motion of
station applicants, to make the
necessary preparations. Because of
the large number of applicants
and the tremendous amount of
data likely to be put into the rec-
ord, the hearings may run for a
fortnight or possibly longer. It has
not yet been decided whether the
hearings will be before an exam-
iner or before the Commission en
banc. The latter course seems
likely.

Deny WLW Petition

Designation of the hearing date
came coincident with an FCC ac-
tion announced Feb. 23 denyin
the petition of WLW for review o
the action taken by an individual
commissioner in January in setting
for hearing the WLW experiment-
al application for extension
[ BROADCASTING, Feb. 1].

Under this action the WLW ex-
perimental application, together
with its application for regular
authority for 500,000 watts power,
presumably will be considered.
Present regulations prescribe that
the maximum regular power per-
mitted on clear channels be 50,000
watts. Under the Havana treaty,
however, the specifications for
Class 1-A channels which are the
first category, are that minimum
power of 50,000 watts shall be
used with no maximum limit set.

Applications for 500,000 watts
that would participate in the hear-
ing, in addition to WLW are WHO
KFI WGN WSM WSB KDKA
KNX KSL WBZ WGY WHAS
WJR, WJZ WOR WOALI

Gruen Discs Placed

GRUEN WATCH Co., Cincinnati,
on April 1 starts a weekly half-

hour dramatic show featuring
Warner Bros. talent. Transcrip-
tions, made in Hollywood by

Transamerican Broadcasting &
Television Corp., will be placed on
23 stations affiliated with Trans-
american. McCann-Erickson, New
York, is agency.

PAUL T. CHERINGTON has re-
signed as president of Market Re-
search Corp of America, New York.
and will continue his marketing oper-
ations under his own_name from of-
fices in Rockefeller Center, Percival
White has resumed presidency of
.MRCA and other officers remain the
sime,

BROADCASTING ¢ Broadcast Advertising
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Full Time for WOV and WPG
With 5,000 Watts Is Sought

WBIL Would Be Discontinued Under Plan Which
Follows Three Years of Negotiations

SIMULTANEOUS applications
were filed with the FCC Feb. 26
whereby both WOV, New York,
and WPG, Atlantic City, would be-
come 5,000-watt full time outlets
in lieu of their present time-shar-
ing arrangement.

The culmination of more than
three years of effort to solve one
of the radio’s knottiest allocation
problems, the applications provide
for the deletion of WBIL, New
York station which was formerly
operated by the Paulist Fathers
and which last year was sold to
Arde Bulova, New York watch
manufacturer, who also owns
‘WOV. Upon FCC approval of these
shifts, the Paulist Fathers would
collect the final installment of
$125,000 on the $275,000 price paid
by the Bulova interests for the
former WLWL, now WBIL.

The Three Applications

Following are the applications:

WPG, Atlantic City municipally-
owned station and a CBS outlet
filed for full time on the 1130
ke. channel, relinquishing its time-
sharing assignment on 1100 ke. It
specifies use of a directional an-
tenna protecting KSL, Salt Lake
City, dominant station on 1130 ke.,
and WJJD, Chicago, also operat-
ing on the wave, as well as WDEL,
Wilmington, operating on the ad-
jacent channel of 1120 ke.

WOV, now operating on the
1130 ke. channel limited time with
1,000 watts power, applied for full
time on the 1100 ke. channel with
5,000 watts power day and night,
with the consent of WBIL, which
now uses two hours nightly on the
1100 ke. channel.

WBIL filed an application to
authorize it to discontinue opera-
tion, contingent upon the grant of
the application of its sister station,
WOV, for full time on the 1100
ke. channel.

The applications were filed by
Harold A. Lafount, former mem-
ber of the old radio commission
and now directing head of the Bul-
ova radio interests, for WOV and
WBIL, and by Norman Reed, man-
ager of WPG, for the municipal-
ity of Atlantic City.

WPG has been seeking full-time
operation for a number of years
because under its time-sharing set-
up on the 1100 ke. channel, it has
been required to relinguish the
hours between 6 and 8 p. m. to the
former Paulist station, WLWL,
thus making the station a difficult
financial venture.

Horace L. Lohnes, Washington
attorney, is representing the Bulo-
va interests, WPG is represented
by Frank J. Wideman, of Wash-
ington.

KSL, operated by the Mormon
Church, is understood not to ob-
ject to the full-time assignment of
WPG on its 1130 kec. channel in
view of the directional antenna
system which will protect it. The

same is true it is learned, in the
cases of WJJD and WDEL.

Since the FCC is conversant
with all the details involved in the
transaction, these applications may
conceivably be granted without
hearing. There appears to be no
opposition in any quarter.

Series of Negotiations

Contingent upon FCC approval,
the new full-time WOV in New
York will use the 5,000-watt trans-
mitter of WBIL, since that sta-
tion would discontinue operation.
WOV and WBIL now are using
the same studios.

Purchase of WBIL from the
Paulist Fathers last year by Mr.
Bulova culminated one of the
worst situations to develop in the
industry. An arrangement origin-
ally had been made whereby the
Paulist station was to have been
sold to CBS, presumably as a sec-
ond outlet in New York to take
the overflow of WABC business.
This, however, did not materialize.
Mr. Bulova first purchased WOV
from the late John Iraci for $300,-
000, afterward purchasing WLWL
for the $275,000 figure, the last in-
stallment of $125,000 to be paid
only upon approval by the FCC
of an arrangement whereby WOV
would become a full-time outlet
through deletion of WBIL and the
necessary frequency shifts and con-
sents.

With WOV as a full-time sta-

THE TAX BURDEN
Imposts of All Sorts Borne
————By Broadcastes———

REVIVAL of talk about a “wat-
tage” or franchise tax on broad-
cast stations has led to a recapitu-
lation of average taxes now paid
by broadeast stations and net-
works. In the Federal classifica-
tion, these include:

Capital stock; normal income;
undistributed profits; excess pro-
fits (if any); Social Security cov-
ering unemployment tax on pay-
roll, payable by employers; Old
Age, payable by employes.

State taxes include: franchise;
income; real property; personal
property; money and credit; gross
receipt; sales; use (state tariff);
corporate.

In addition, there are the mis-
cellaneous taxes paid on telephone
and telegraph messages, radio sets,
phonograph records and the like,
along with taxes paid by employes
generally.

No estimate has been reached on
the amount paid out in taxes by
broadcast companies as a weighted
average. It is believed, however,
that it figures around 30%, all
things considered.

tion in New York, it is presumed
the Bulova-Lafount interests will
project an eastern seaboard net-
work which is now functioning on
a partial basis between New York
and Boston and which also includes
WPEN, Philadelphia. This system
now operates under the name In-
ternational Broadcasting System
and embraces several Bulova sta-
tions along the route. Miss Hyla
Kiczales, general manager of WOV,
is directing the activities of this
partial network operation.

Hearings May Be Held on Boylan Plan
To Load Heavy Wattage Tax on Stations

NEW LIFE was breathed into the
Boylan station tax bill (HR-6440)
on Feb. 23 when Rep. Thompson
(D-I1l.) announced that a House
Ways & Means subcommittee, of
which he is chairman, will hold
hearings on the proposed legisla-
tion, possibly in a month.

Rep. Thompson told BROADCAST-
ING he was taking this action at
the specific request of the author
of the measure, Rep. Boylan
(D-N. Y.). He said he had reached
no conclusion as to the merits of
the bill.

Introduced in the House April
15, 1937, the bill provides for a
graduated tax on radio stations
according to their wattage.

A tax of §1 per watt is proposed
for stations using between 100 and
1.000 watts, $2 per watt for sta-
tions with power in excess of 1,000
watts, and $3 per watt on stations
in excess of 10,000 watts. Govern-
ment-owned stations, either Fed-
eral, State or local, are exemnt
from the tax, as are stations which
are “operated exclusively for non-
profit purposes and broadcasting
unsponsored programs.”

Seeks Federal Reports
Chairman Robert L. Doughton,
of the House Ways & Means Com-

mittee, has requested reports from
the FCC and the Treasury De-
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partment on the wattage tax mea-
sure. Mr. Doughton, however, said
this does not indicate his commit-
tee will consider the bill at this
session.

“If a subcommittee wishes to
hold hearings on the measure, I
will, of course, have no objection,”
Mr. Doughton asserted. “But in my
opinion this bill will not be consid-
ered by the full committee at this
session.”

If no action is taken on the Boy-
lan bill, it automatically dies with
the ending of the Congress but
can be reintroduced in the new
Congress next year.

Chairman Pat Harrison, of the
Senate Finance Committee, would
not comment on the Boylan bill.
“It has not been called to my at-
tention,” he said.

Chairman Frank R. MceNinch, of
the FCC, said he was not familiar
with the provisions of the Boylan
bill but that he did favor a “rea-
sonable tax” on broadcasting sta-
tions which would compensate the
Government for FCC expenditures.
The Independent Offices supply bill
for the next fiscal year provides
an appropriation of $1,700,000 for
the FCC.

“I understand the Boylan bill
provides a tax according to the
power of a station,” Mr. McNinch
stated. “I have given no study to
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that proposal and do not wish to
comment on it. All I care to say
is I would favor a tax on stations
that would not be burdensome but
would cover the operation costs of
the FCC and possibly raise some
revenue. Before I endorse any bill
I will consult the Treasury De-
partment. I would not advocate
any tax legislation that did not
have the approval of the Trea-
sury.”

Rep. Thompson was not specific
in saying when hearings would be
held by his subcommittee on the
bill. Asked what would be a good
guess, he said “in about four
weeks.”

After pointing out that Rep.
Boylan had been requesting hear-
ings on the broadcast station bill
since it was introduced almost a
year ago, Mr. Thompson said that
a few days ago he told the New
York member that he would give
him a hearing.

“There seems to be some merit
in the contention that these sta-
tions, which enjoy a franchise from
the Government, should pay their
own freight,” he declared. “Wheth-
er wattage of stations is the
proper basis for computing the
tax, I do not know. A station like
WLW would have to pay a tax of
$1,500,000 and I think there are
four stations in my State which
would have to pay $150,000 each.

“This bill is embarking on a
new policy and it is a field I am
sure the subcommittee wants to
thoroughly explore before making
any recommendations to the full
committee.”

Members of the Thompson sub-
committee are: Dingell (D-Mich.);
Robertson (D-Va.); Reed (R-N.
Y.); Thurston (R-Ia.).

A provision is made in the Boy-
lan bill to graduate the tax on
part-time stations and those which
operate on different daytime and
nighttime power.

What Stations Would Pay

Despite the publicity push given
the wattage tax, it is held to have
little or no prospect of enactment
because it is regarded both as
discriminatory and confiscatory.
For example, a station like WLW
would be called upon to pay a tax
of $1,500,000. A 50,000-watt sta-
tion, of which 34 are licensed,
would pay $150,000 each. RCA es-
timated that such a bill would in-
crease its taxes more than $1,500,-
000 annually by virtue of its own-
ership and operation of 13 stations.

The published statement attrib-
uted to Chairman McNinch that
he viewed incomes from broadecast
stations as nearly all profit, was
refuted by the chairman. It also
evoked protest from industry quar-
ters.

When the wattage bill originally
was introduced, without Treasury
approval, it was among other tax
proposals shelved by the Ways
and Means Committee. It was then
estimated unofficially that the bill
would raise between $5,000,000
and $7,000,000 annually. With the
trend toward higher power in all
station classifications, such a tax
is seen by broadcasters as unduly
burdensome.

Rep. McFarlane (D-Tex.), used
the tax publicity for another blast
in favor of an investigation of
radio on the House floor Feb. 24.
He advocated a 109% tax on gross
income as a license fee.
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Recorders Resist AFM Pact;
Plan for Meeting With Weber

Strike Deadline Postponed Indefinitely; Fear of
Government Wrath in Restraint Clauses Voiced

By BRUCE ROBERTSON

THE STRIKE deadline of the
American Federation of Musicians
against the manufacturers of elec-
trical transcriptions and phono-
graph records, set for Feb. 25
[BROADCASTING, Feb. 15], has been
indefinitely postponed. That is, no
strike will be called or no new
deadline set until the recorders
have had an opportunity to pre-
sent their views on the subject to
AFM President Joseph N. Weber,
whose southern stay has been ex-
tended several times but who was
expected back at his New York
office Feb. 28.

Meanwhile, the recorders have
been sitting tight and taking no
action on the union’s arbitrary
demands. On Feb. 28 some 30 rep-
resentatives of practically every
transcription and phonograph reec-
ord company in New York met in
NBC’s conference room in re-
sponse to telegraphic invitations
from C. Lloyd Egner, manager of
NBC’s transcription division and
chairman of the recorders’ negoti-
ating committee, who that day had
returned from a Bermuda vacation.
No official report was issued on
the three-hour session, but it was
learned that the group was in
complete agreement on the matter
of rejecting the licenses in their
present form and that each mem-
ber agreed to do nothing without
first consulting with the rest of
the group. A committee headed by
Mark Woods, NBC vice-president
and treasurer, who represented the
network in negotiating the key
station contracts with AFM, was
appointed to call on Mr. Weber
and to express to him the attitude
of the group.

Hlegality Feared

This attitude, as expressed by
several representative members, is
that to sign the license offered by
AFM would definitely get them in
trouble with the Department of
Justice on grounds of restraint of
trade and secondary boycott, which
they feel is worse than being in
trouble with the AFM. The re-
corders also hope that the ex-
change of contracts between the
network affiliated stations and
AFM, which has not yet taken
place but which is anticipated
within the week, will be delayed
until a reasonable agreement has
been reached between the record-
ers and the union. Such delay, they
point out, would be in the best
interests of the stations which ex-
pected that their pledges for in-
creased expenditures for the em-
ployment of staff musicians would
guarantee a continuing of the sup-
ply of network and recorded pro-
gram material.

At the same time, the makers of
phonograph records are going
ahead with their plans for licensing
broadcasters [BROADCASTING, Feb.
1, 15], although no proposals will
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be made until the AFM situation
is cleared up. RCA Mfg. Co. has
granted approximately 150 sta-
tions the right to continue to
broadcast Victor and Bluebird rec-
ords without penalty until such
time as the company may offer
them licenses. The contentions of
the company that the broadcasting
of its records without permission
is illegal on several counts were
contained in a letter sent to all
stations in January [BROADCAST-
ING, Feb. 1].

A similar letter was sent out by
Decca Records within the last two
weeks, asking stations to desist
from broadcasting any records
made by this company. This letter,
however, did not offer any tem-
porary rights, as the Decca con-
cern states that it does not wish
its records used for broadecast
purposes. A spokesman of the
company told BROADCASTING, how-
ever, that letters have been re-
ceived from a number of stations
requesting permission to continue
to use Decca records temporarily
at least, and said that when
enough time has elapsed for all
such requests to be received the
matter will be reconsidered and
added that Decca may follow the
Victor precedent.

* * *

In behalf of the 388 stations not
identified with the networks, the
NAB has been acting as observer
in the musicians employment situ-
ation. Stuart Sprague, former NBC
attorney now practicing privately
in New York, has been designated
by NAB Special Counsel Philip G.
Loucks to participate in the re-
corders’ negotiations as the indus-
try observer and is reporting de-
velopments. Not all of these 388
stations are NAB members but
the attitude of Mr. Loucks is that
the trade association should fune-
tion in the best way it can for the
entire industry on such matters.

In the NAB Bulletin of Feb. 26,
it was brought out that at the
NAB convention in New York last
October a committee representing
these independent stations was
designated, headed by Lloyd Thom-
as, general manager of WROK,
Rockford, Ill. At the request of the
Committtee NAB transmitted a
questionnaire to the 388 stations
but so few responses—120—were
received, that the questionnaire
was returned to the stations with-
out any figures being retained or
compilations made.

“Perhaps the lack of response
was due to an impression gained
by some stations that they could
deal directly with their local
unions,” Mr. Loucks said. “This
is a mistaken assumption be-
cause this matter is required by
the Federation to be dealt with
nationally with the Federation and
not with the loeals. The small
number of replies may have been
due also to a feeling by some sta-

Harron Seeking WIBG

NEGOTIATIONS are in progress
for the purchase of WIBG, a 100-
watt daytime outlet on 970 ke., lo-
cated in Glenside, & suburb of
Philadelphia, by Paul Harron, one-
time part owner of WPEN-WRAX,
Philadelnhia, which was sold last
year to the late John Iraci. Mr.
Harron also is majority stock-
holder in WHOM, Jersey City, and
WFAB, New York City, the latter
station being under purchase op-
tion to WEVD, New York, with
which it shares time. The FCC
scheduled a hearine for March 1
on the proposed sale of WFAB for
$70,000. WIBG is licensed to Sea-
board Radio Broadcasting Corp.,
in which Joseph M. Nassau, its
manager, holds 35% interest;
James A. Nassau, 10%; Theodore
E. Elsner, Philadelphia, 256% ; John
Morgan Davis, 15%; Margaret R.
Collins, 10%, and L. K. Shiffer,
5%. Mr. Harron proposes to buy
all the outstanding stock for an un-
named consideration.

Department of Justice
May Drop Proceedings
Pending Against ASCAP

THAT the Department of Justice
has under consideration the ques-
tion of dismissal of the government
suit against ASCAP and 130 other
defendants, alleging violation of
the anti-trust law, was admitted
last month by Attorney General
Homer S. Cummings in a letter to
Senator Wheeler (D-Mont.).

Made public Feb. 26, the letter,
which bore date of Feb. 7, stated
that the three-year-old case, while
still pending, may be dismissed. At-
torney General Cummings said, in
response to an inquiry from the In-
terstate Commerce Committee
Chairman, that trial was begun in
the case in June, 1935, but was
suspended after a week upon the
suggestion of the trial judge that
the parties attempt to stipulate the
facts. It was added that efforts to
stipulate the facts proved to be
fruitless and that the Department
now has under consideration the
?uestion of whether to proceed
urther with the case.

There have been a number of in-
dications in the past that the De-
partment had in mind dropvine the
suit. Andrew W. Bennett, former
special assistant Attorney General
in charge of the proceedings, re-
signed last fall and it was pre-
sumed then that the Department
was luke-warm on continuance of
the case. The lack of interest on
the part of the broadeasting indus-
trv is believed to have contributed
to this trend.

tions that it was better to wait
and see how many network affili-
ate stations would actually sign
contracts with the Federation and
what arrangements would be made
between the Federation and the
recording companies. These facts
are now known.

“The Chairman of the Independ-
ent Fact Finding Committee [Mr.
Thomas] has stated to the NAB
that it is his personal opinion (not
being able to get in touch with his
committee members) that the NAB
should handle the negotiations for
the Independent Stations. He has
been informed that the NAB
is ready and willing to go ahead
if a sufficient number of stations
desire it.”

Los Angeles Musicians
Seek Additional Work

At Independent Stations

A CONCERTED drive to add union
musicians to independent radio
stations throughout southern Cali-
fornia will be started shortly after
March 1 by Los Angeles Musicians
Mutual Protective Association,
Local 47, according to Jack B
Tenney, president, following sev-
eral weeks of survey and gather-
ing of data. Should stations fail
to comply with the agreement
made between the broadecasting in-
dustry and the American Federa-
tion of Musicians, union officials
contemplate forming picket lines
about program sponsors’ head-
quarters and placing such adver-
tisers on an unfair list. The AFM
agreement made with transcrip-
tion concerns will also be brought
into effect where such stations are
concerned, it was said. Under
terms of the license agreement,
transcriptions will not be sold for
broadcasting purposes unless the
station is in good standing with
the musicians union, Tenney stated.

Musicians contracting for all ra-
dio shows, traveling bands and
guest conductors are now under
direct supervision of the MMPA
following an act passed by the
board of directors on Feb. 17 when
the “contractors combine” was
abolished. With elimination of the
contract jobs, the union has cre-
ated a steward as contact man on
radio shows, traveling bands and
guest conductors. His salary is
fixed at one and one-half times
that paid the leader. The steward
must be a non-playing musician
and will not be allowed to take
any kind of contract work unti!
it has been aﬁproved by the
MMPA board. r. Tenney said
that under the old system about
50 men were doing most of the
contract business which normally
should be handled by at least 250
persons. Men now employed as
contractors will be allowed to con-
tinue in that capacity until their
present contracts expire, when
they must then obtain approval of
the board.

AFM Not Sympathetic

DECISION of AFM Local 802 not
to participate in the strike of elec-
trical maintenance workers in
Rockefeller Center, home of NBC’s
New York studios, relieved network
officials of considerable anxiety
caused by reports that the mu-
sicians local would ask its members
not to cross the picket lines of the
electrical workers and thereby de-
prive the network of its musiecal
programs. Jacob Rosenberg, presi-
dent of 802, refused to do more
than express sympathy with the
strikers, however, saying that their
grievance was against the building
management and not against NBC.

WTAR Wins Band Ruling

WTAR, Norfolk, Va., was upheld
by Henry Clifton, local examiner,
in its recent difficulties with AFM
local union affiliate over whether or
not local violinists were suited for
a position as first violinist. The
examiner found for Henry C.
Whitehead, WTAR musical direc-
tor, and held that local violinists
were not suited. Mr. Whitehead has
gone to New York to hire a first
violinist.
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Paid Presidency Occupies NAB Board

Industry Reaction to
New Association

Is Favorable
DESIGNATION this month of the
peid president, pursuant to man-
dete of the recent NAB convention
is possible, although best prospects
are for the appointment at a some-
whaat later date.

Although the NAB board of di-
rectors, to whom this task was
delegated, will not meet until
March 21, the executive committee,
headed by Mark Ethridge, general
manager of the Courier-Journal
and Louwisville Times, which oper-
ate WHAS, is expected to meet in
Washington during the first week
in March in closed session. The
major business will be discussion
of prospects for the new executive
post.

Meanwhile a big list of names is
being canvassed individually by the
23 board members, to ascertain
qualifications, availability and other
pertinent information. So far as
known no personal contacts are be-
ing made, and presumably will not
be until the executive committee,
or. possibly the board, holds an-
other session.

Loucks at the Helm

Philip G. Loucks, special coun-
sel for the NAB and the man who
drafted the broad reorganization
pian, is directing the interim ac-
tivities of the NAB. A number of
fundamental projects, inactive dur-
ing recent months, have been re-
vived. He is dividing his time be-
tween NAB headquarters and his
own law offices, both in the Na-
tional Press Bldg.

Although prospective candidates
are being talked about in industry
and other circles, it is a safe con-
clusion that no one can be named
as a definite prospect. Not even a
slate will exist until there is an-
other meeting of the executive com-
mittee, and subsequently of the
board.

The NAB and its board are
agreed only on the type of man to
fill this important post. There is
unanimous resentment against a
“czar” or “dictator”, the organiza-
tion looking for an executive direc-
tar capable of molding policies, sub-
ject to ratification of the board,
and of such ability and reputation
that he will command respect and
attention in official circles and in
the industry.

Names by the dozen have been
advanced. Many are good, but in
most cases it is felt they will not
be available or for some other rea-
sons will not be eligible. The task
of selecting the right figure, board
raembers admit, is more difficult
than at first anticipated.

Among names understood to be
in the hopper, for whatever they
may mean at this time, are John
(G. Winant, former governor of
New Hampshire, and former chair-
raan of the Social Security Board,
now practicing law in his native
state; Robert M. Hutchins, youth-
ful president of the University of
Chicago; former U. 8. Senator C.
C. Dill, now practicing law in

Washington; Edgar Kobak, vice-
president of Lord & Thomas, for-
mer vice-president of NBC, and
one of the prime movers of the
Advertising Federation of Amer-
ica; Stewart McDonald, Federal
Housing Administrator; former
Secretary of War Patrick J. Hur-
ley; M. H. Aylesworth, former
NBC president; Harlee Branch,
second assistant Postmaster Gen-
eral; Robert Jackson, the new So-
licitor General of the United
States, and others.

FCC Members Mentioned

Suggestions have also been made
of going to the FCC for the man.
No less than five of the seven have
been so mentioned, but it is certain
that none has been contacted.
There is conversation about the
proffer to such Commissioners as
Chairman Frank R. MecNinch, T.
A. M, Craven; Judge E. O. Sykes,
who has served continuously since
1927; Thad H. Brown, for whom
it is understood a movement has
been launched among smaller sta-
tions, and who is second in point
of seniority; and Norman S. Case,
former Governor of Rhode Island.

Selection of the secretary-trea-
surer as the administrative officer
likewise is expected to await the
next board meeting. He, along with
the incoming president, will be re-
sponsible to the board, whereas all
other employes will be directly re-
sponsible to the president. Who
this man will be is problematical

too. There is strong support for the
appointment of Edwin M. Spence,
former general manager of WBAL,
Baltimore, who was general chair-
man of the convention.

Appointment of experts to the
NAB staff to fill such posts as
technical, labor relations, public
relations, legal and research direc-
tors, will definitely be left to the
consideration of the incoming chief
executive. It is felt these men will
serve as the executive assistants
and that therefore the new presi-
dent should have the right to par-
ticipate in their selection, with the
consent of the board.

In the fortnight since the con-
vention, reaction from within the
industry has been most favorable.
There is an air of expectancy, if
not anxiety, over selection of the
new key figure. But general satis-
faction is being expressed over the
fact that the board has plunged so
swiftly into its new task, as well
as over the naming of Mr. Loucks
as special counsel. In the five years
he served as managing director
prior to 1935, Mr. Loucks was well
liked by the membership rank and
file, and there is confidence in his
ability to keep the organization
meving.

Members of the executive com-
mittee, in addition to Temporary
Chairman Ethridge, and its coun-
sel, Mr. Loucks, are Edwin W.
Craig, WSM; Frank M. Russell,
NBC, Washington; Walter J.
Damm, WTMJ; John Elmer,

Best Qualified Man in United States
Should Direct NAB, Says Ethridge

THE “best qualified man in the
United States”, is being sought
for the presidency of the NAB
and action will be taken ‘“as soon
as the right man has been found
and the details of the office have
been worked out with him,” ‘Mark
Ethridge, temporary chairman of
the NAB Board of Directors, in-
formed his membership Feb. 26.

In his first formal communica-
tion to stations since the NAB
convention last month, Mr. Eth-
ridge asserted numerous sugges-
tions have been made for the paid
presidency and “an extensive in-
vestigation now is being conducted
by your board.”

Pointing to the seriousness of
the problems facing the industry
and the necessity for immediate
and aggressive action, Mr. Eth-
ridge declared in the NAB Bulletin
sent to all members that “every
human effort will be made to see
that the reorganized NAB s
equipped in the shortest possible
period to meet the responsibilities
which the members so definitely
placed upon it at last week’s con-
vention.” His letter continued:

We have persuaded Philip G.
Loucks, former managing director, to
act as special counsel to the board of
directors until the next meeting on
March 21. He will see that the rou-
tine functions of the Associntion are
carried on from day to day, and has
been requested to report at the next
meeting of the board on several prob-
lems carried over from the convention.
You will receive from the Washing-
ton headquarters, reports on decisions
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as they are made as well as informa-
tion pertinent to the industry.

All members are concerned, and
rightly so, with the necessity of at-
tracting to the NAB as_its president,
the best qualified man in the United
States. Numerous suggestions have
been made and an extensive investiga-
tion is now being conducted by your
Board. We assure you that action will
be taken as soon as the right man has
heen found and the details of the office
have been worked out with him.

We have quite a distance to travel
before your association is in a position
adequately to cope with the problems
hefore it. We must have your support
if we are to succeed. We mneed your
financial help. We need new members.
We need n united industry. We are
moving with as much speed as good
judgment dictates. We wish to have
your cooperation and your patient con-
sideration of the task we have be-
fore us.

Together with the report there
was submitted to stations the
schedule of dues, designed to dou-
ble the NAB income by raising
$250,000 per year based on the
present membership. Mr. Loucks
is sending to each of the 17 distriet
directors into which the NAB is
divided, lists of member stations
and also of non-members in their
particular districts. This is the
first phase of a membership drive
looking toward an increase in
membership over the 500 mark. It
stands now at 420 station mem-
bers. District directors also have
been supplied with the necessary
application forms and stationery
to enable them to carry on their
district business under NAB au-
spices.
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WCBM, Baltimore, last NAB pres-
ident, and Herb Hollister, KANS,
Wichita.

A drive for increase in the NAB
membership over the 420 figure at-
tained at the convention, through
enrollment of 23 new stations, is
being withheld pending perfection
of the new organization. The 17
district directors elected during the
convention [BROADCASTING, Feb. 15]
who will serve as regional clearing
houses for the NAB, are expected
to launch these drives. Regional
meetings will be called by these di-
rectors during the next few months,
but they are not expected to be
geared for full speed operation un-
til the headquarters organization in
Washington is adequately staffed.

Working on Many Matters

Meanwhile, Mr. Loucks has
geared the NAB to handle immedi-
ately pressing problems. Andrew
W. Bennett, former special assis-
tant attorney general in charge of
the anti-trust suit against ASCAP,
is in Tallahassee, Fla., to cooperate
with that state’s Attorney General
Landis in preparation for the trial
of the anti-ASCAP legislation en-
acted by the state legislature,
scheduled before the Federal dis-
trict court on March 3. He was re-
tained by the NAB board to assist
in the defense of litigation involv-
ing ASCAP both in Florida and in
Nebraska.

Stuart Sprague, New York at-
torney, formerly on the NBC legal
staff, has been detailed by Mr.
Loucks to participate in the indus-
try’s behalf in the negotiations be-
tween transcription recorders and
the American Federation of Mu-
sicians on a form of contract grow-
ing out of the station-AFM ar-
rangements [see story elsewhere in
this issue].

Mr. Loucks personally is inquir-
ing into the status of the Duffy
Copyright Bill, pending for three
years, which would strip ASCAP
of much of its arbitrary powers by
eliminating the present minimum
statutory damage provision of $250
for innocent infringement. There
is also pending the International
Copyright Convention for Senate
confirmation, and the effort has
been to have the bill passed before
Senate action on the treaty.

Efforts are being made, it is un-
derstood, to effect a compromise on
the Duffy Bill, and all interested
parties may be brought together
shortly in the hope of effecting an
agreement to expedite passage of
the bill, and thus pave the way for
ratification of the treaty, which has
administration support and is be-
ing strongly urged by the State
Department.

The NAB bulletin, which ceased
publication for the convention
week, reappeared Feb. 26 in a new
dress. It will be continued, under
Mr. Loucks’ plans, as a com-
pendium of official radio informa-
tion in Washington.

Sloan Usingﬂ Breaks

WILLIAM R. WARNER Co., New
York (Sloan’s Liniment), on Feb.
16 started station break announce-
ments on WHIO, WDRC, WOKO,
and WSB. One daily announce-
ment, five days a week will run
for eight weeks, placed by Cecil,
Warwick & Legler, New York.
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ABT Claims Gains

In Station Pacts

Membership Now Is Over 400,
According to Manager

ASSOCIATED Broadcast Tech-
nicians, former CBS company un-
ion and now independent, has a
total membership of more than
400, with 18 stations signed and
nrplications filed by eight addition-
al stations, according to D. J. Dun-
leg,TChicazo business manager of

Rather than actively organize
station engineers, the ABT policy
is to let the technicians make ap-
plication to the union for member-
ship, he said. Asked if ABT plans
to organize engineers of NBC sta-
tions, Mr. Dunlop said no such
move is intended since NBC tech-
nicians are organized in the Asso-
ciation of Technical Employes, a
company union.

ABT contracts, he said, are pat-
terned after the original contracts
signed by CBS and the Associated
Columlgla Broadcast Technicians,
the union’s name before it expand-

to include non-Columbia sta-
tions. In cases of unjust dismis-
sal a board of five will arbitrate
the matter, he added. It will con-
sist of two ABT members, two
chosen by the employer and a fifth
by the other four. A simple ma-
jority decides the case.

Contract Provisions

Clauses in the contracts specify
that two weeks notice must be giv-
en before dismissal. If the employe
has been discharged for reasons
other than inefficiency, he may be
given an ABT certificate of merit
and must be reemployed by the
station before other engineers.

Mr. Dunlop said he is negotiat-
ing with engineers at WHIP and
WWAE, Hammond, Ind. Engineers
at the University Broadcasting
Council, Chicago, which maintains
its own studios at 230 N. Michi-
gan Ave.,, Chicago, have already
been signed by ABT.

At WAAW, Omaha, ABT has
signed a contract, said to call for
the same scale of pay as that
signed by ABT with Central States
Broadcasting System [BROADCAST-
ING, Feb. 15]. At KMA and KFNF,
Shenandoah, Ia., contracts have
been signed by ABT calling for the
following scale: $110 per month
for one year of service; $120 for
two years; $130 for three years;
$140 for four years; $150 for five
gears; one assistant supervisor at

130 per month for one year of
service with a $10 increase annual-
ly for five years and one full super-
visor receiving $200 the first year
with $5 increases for each year of
service for five years.

Engineers at WAPI, Birminﬁ-
ham, CBS-managed, and KMOX,
St. Louis, CBS-owned, are now
members of the International
Brotherhood of Electrical Workers,
an AFL affiliate, but Mr. Dunlop
said that efforts will probably be
made to get KMOX to join ABT
when its contract expires in two
years.

James French, ABT business
agent on the West Coast, is nego-
tiating a contract with officials of
KSFO, San Francisco.

MORRIS PLAN Industrial Bank,
New York, on March 1 starts a week-
g quarter-hour program, Youx, the

nseen Jury on WHAF, New York.
Gotham Adv. Agency, New York, is
in charge.
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NEW—Quarters were dedicated Feb. 19 by WTAM, NBC-owned Cleve-

B

land station. Vernon H. Pribble, manager, is shown making an address
during the public dedication. WTAM occupies the first four floors of a
downtown former bank building. Photo above shews the entrance.

PEALING of the Big Ben chimes
in London, England, and a greet-
ing from the British Broadcasting
Corp. on Feb. 19 formally opened
dedication ceremonies for the new
$300,000 studios of the NBC-owned
50,000-watt WTAM, Cleveland. Ten
bands, including 800 bandsmen,
played dedicatory music under
the direction of Walter Logan,
WTAM music director, while 1,500
pigeons, signifying one of man’s
first means of communication,
were released to wing their way
to home lofts in all parts of Ohio.

National Guard planes flew over
the NBC building while 15 bombs
were exploded, one for each year
of WTAM’s history. Mayor Bur-
ton, of Cleveland, and Vernon H.
Pribble, WTAM manager, gave
brief talks in dedicating the stu-
dios and building to the radio
public.

Now a Showplace

Located on the first four floors
of a 22-story building renamed
the National Broadcasting Co.
Bldg., the studios occupy space
which formerly housed a now de-
funet commercial bank.

NBC construction engineers,
headed by J. J. Arnone, began
work on the studios last Septem-
ber. The finished broadcasting
plant includes the latest NBC and
RCA equipment and in its first
few days of operation won the des-
ignation of ‘“one of the nation’s
radio showplaces”.

Two large studios, 35 feet wide,
50 feet long and 17 feet high, are
located on the second floor. Each
will accommodate an audience of
260 persons. Four smaller studios
are on the first floor. All of the
broadcast rooms include the latest
developments in “floating studios”.

A Housewarming Week of pre-
views, entertainments, luncheons
and special broadcasts for press,
radio and civic groups was con-
cluded with the dedication day
Feb. 19. An evening party for
660 guests featured a preview of
the studios, an hour-long broad-
cast and a supper dance. Artists

A NEW WTAM AFTER 15 YEARS

Bombs and Bands Help NBC-Owned Station Open
Radio Showplace in Cleveland

on the program included Margaret
Speaks, Mario Cozzi, Frank Black
and a 40-piece symphony orches-
tra; Arlene Harris, of AY Pearce’s
Gang, Tom Manning, and Graham
McNamee. Bob Feller, baseball
pitcher, signed his 1938 contract
with the Cleveland Indians during

the program.

NBC officials who attended the
ceremonies included John Royal,
program vice - president; 0. B,
Hanson, vice-president in charge
of engineering; George McElrath,
operating engineer; Alfred Mor-
ton, general manager of managed
and operated stations; Dr. James
Rowland Angell, educational coun-
sellor; Roy C. Witmer, sales vice-
president; A. E. Nelson, manager
of KDKA; Robert Owen, manager
of KOA; Lloyd Yoder, manager
of KPO; Kolin Hager, manager
of WGY; Sam Ross, head of NBC
Artist’s Service.

T
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NEW WRC —Here is the new
transmitter building of WRC, in
suburban Washington, to be dedi-
cated in latter March with its new
RCA transmitter and 400-foot Tru-
scon radiator.

R S

WRC MOVES PLANT

WITH POWER BOOST

WRC, NBC-owned Red network
outlet, in latter March will move
from the site it has occupied for
16 years in Washington proper
to a suburban location at Chillum,
Md., with entirely new apparatus.
Simultaneously it will increase its
day power from 1,000 to 5,000
watts and its night power from
6500 to 1,000 watts.

Along with its sister station,
WMAL, the capital Blue outlet,
WRC moved into elaborate new
studios in the Trans-Lux Bldg.
last July. An expenditure of $300,-
000 was involved. The new trans-
mitting plant, according to Ken-
neth Berkeley, NBC’s Washington
general manager, entails an ex-
penditure of $125,000 for building
gite, RCA b5,000-watt transmitter
and 400-foot Truscon vertical rad-
iator. Thus, a completely new sta-
tion has been installed within a
year at an aggregate cost of $425,-
000 (including V%MAL studio fa-
cilities).

The new site is approximately
one mile beyond the Washington
boundary in Maryland, and was se-
lected after exhaustive tests by
NBC engineers under the direc-
tion of Raymond F. Guy, field en-
gineer from New York. Latest fea-
tures are included in both trans-
mitter and antenna. The transmit-
ter utilizes air-cooled instead of
water-cooled RCA tubes. The radi-
ator is of uniform cross-section
from top to bottom and is tnangu-
lar and guyed, with each side five
feet wide. It is of the “high-hat”
or saucer type, designed to increase
primary intensity and reduce sec-
ondary fading.

Guild Signs WOV-WBIL

AMERICAN Guild of Radio An-
nouncers and Producers has re-
cently obtained contracts for the
announcers at WOV and WBIL,
stations of the International Broad-
casting Corp., New York. Contracts
specify a §-day, 40-hour week, with
a minimum salary of $35. Ballots
to determine whether the Guild will
affiliate with AFL or CIO are com-
ing in slowly, and none are being
opened until the vote is complete,
which will probably not be for an-
other month.

Union Using WHEC
AMALGAMATED Clothing Work-
ers’ Union, Rochester, has started
a weekly half-hour musical pro-
gram on WHEC, that city. One-
sixth of Rochester’s population is
represented by members of the
union and their families, the union
states, and the current broadcasts
are institutional. In addition to
the musie, supplied by Gerald
Ingram, tenor, and J. Gordon
Baldwin, organist and leader of
the orchestra, civic personages
speak on the program. A number
of industrialists employing union
members have appeared as well.
Morris Novik of WNYC, New
York, arranged the show several
weeks ago before starting with
that station.

MODERN FOOD Process Co.. Phila-
delphia (Thrivo dog food), will con-
tinue Doy Heroes on WJZ although
its schedule on 10 NBC-Blue stations
ended Feb. 27. The agency is I. W.
Clements (o., Philadelphia.
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Building the Newspaper With Radio’s Aid

By GUY C. HAMILTON
Vice-President and Generai Manager, McClatchy Newspapers

Vice-President and General Manager, McClatchy Broadcasting Co.

Newspaper Group Attributes Much of Its Success to the
Constant Promotion of Its Publications on Stations

THE McClatchy Newspapers, oper-
ating in Sacramento, Modesto and
Fresno, California, are pioneers in
the radio field on the Pacific Coast.

‘We became in-
terested in radio
back in 1922. Our
interest at that
time, primarily,
was as a possible
competing news
agency. In other
words, we did not
know what its
future would be
in the news field
and what effect it would have on
our newspapers. We wanted to get
in on the ground floor.

We remained in the radio field
because we not only discovered it
was a paying business and would
bring us actual returns, but also
that instead of being a threat to
our newspaper it could be utilized
as a good-will agency and thus be-
come a circulation builder.

The Sacramento Bee was the
first newspaper on the Pacific
Coast to own a radio station. We
started with the old KQV, a 5-watt
station, later acquiring a part in-
terest, and finally a full interest,
in KFBK, Sacramento, now the
largest of our chain of stations.

Radio and the Headline

By successive steps we acquired
stations in Stockton, Fresno, Bak-
ersfield and Reno. It took us four
years to increase the power of
KFRB to 5,000 watts. Recently we
were granted a permit to increase
it to 10,000 watts. The power of
our stations has been boosted else-
where as rapidly as we have been
able to secure permission.

We were among the first of the
newspaper-owned radio stations to
appreciate the value of headline
advertising of news. We were
carrying on at a time when the
American Newspaper Publishers’
Association, and the publishers
generally were objecting and show-
ing great fright over the whole
situation.

It is a source of gratification to
us to know that since that time
many newspapers have come
around to our way of thinking and
that at the present time 211 of the
approximately 700 broadcasting
stations of the country are owned
in whole or in part by publishing
interests [according to the Broap-
CASTING Yearbook Number].

Our theory that news broadcast-
ing stimulates the reading of news-
papers seems to have been borne
out by the record of circulation
growth of our three papers — the
Sacramento Bee, Fresno Bee and
Modesto Bee—since we entered the
radio field.

Mr. Hn‘;nilton

The story of that circulation
growth we regard as one of the
most amazing in American news-
paperdom.

We acquired all of KFBK in
July, 1929. In September of that
year we raised the advertising
rates of the Sacramento Bee 23
cents. To justify that advance we
increased our circulation guarantee
from 46,000 to 50,000.

We then were hovering around
650,000 but the margin was too nar-
row so we pressed our circulation
department for new subscribers to
a point where we felt it would be-
come necessary to use methods we
could not countenance. We wiped
the slate clean and started all over
again.

We found that at the end of
1929 our average circulation for

January, 1937, in spite of the raise
in price of 17% % on October 1,
1937.

The same thing happened in
Fresno. In 1932 the circulation of
the F'resno Bee was 32,000. There
has been a steady increase each
year. The Fresno Bee’s net paid
circulation for January, 1938, was
45,708, a net gain of approximately
10,263 in five years.

It would not be altogether cor-
rect to ascribe all of this gain to
radio. The prestige of the Mc-
Clatchy Newspapers has increased
tremendously in the last few years
for the public has begun to realize
they are among the last of the in-
dependently owned journals of note
in the country. We also have taken
steps to make them better news-
papers by expandir.g our news cov-

REVIVAL of antagonism in certain publishing quarters
toward radio makes this article by the directing head of
the McClatchy newspapers and radio stations of Califor-
nia the more timely. “In my opinion,” asserts Mr. Hamil-
ton, ‘“‘the principal factors responsible for the gain (in
circulation) was the constant plugging on our stations
for the newspapers, the unceasing building up of good
will.””> Mr. Hamilton bears out what we have long in-
sisted, namely, that the institution of radio is a prime
good will and circulation builder for newspapers.

that year had been 316 over 50,000;
for 1930 it was 782; for 1931 it
was 1,149. It fell back to 415 above
50,000 in 1932, the low point in the
depression.

Promotion by Radio

Up to 1932 we had been spending
about $10,000 a month for the de-
velopment of new circulation in
Sacramento and Fresno. That year
to trim all expense to the bone, we
dropped all forms of promotion ef-
forts and withdrew all of our paid
solicitors.

During these years I have enumer-
ated, however, we had lost no op-
portunity to build up good will for
our newspapers. We kept plugging
away, telling radio listeners what
good newspapers they were, advis-
ing them to read these newspapers
for complete news accounts.

And here is the amazing part of
the story:

Although we stopped all circula-
tion development work in 1932, the
Sacramento Bee gained 500 in
1933, 3,000 in 1934, 2,500 in 1935,
and 2,800 in 1936.

The net paid circulation of the
Sacramento Bee for January, 1938,
was 64,349, a gain of 2,195 over
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erage, adding many new features,
and increasing our general service
to our readers.

In my opinion, however, the prin-
cipal factor responsible for the
gain was the constant plugging on
our radio stations for the mewspa-
pers, the unceasing building up of
good will.

We have found nothing in radio
that leads us to believe it ever will
be a serious competitor to the
newspaper.

Both have a distinct and sepa-
rate field in the dissemination of
news as well as the advertising of
merchandise. We regard radio ad-
vertising as a good investment and
well worth the money for certain
purposes and we think newspaper
advertising fills still another field.

And Now Facsimile

For the same reasons that we
originally became interested in ra-
dio, we began to study the field of
facsimile broadcasting some months
ago.

Facsimile broadcasting is an al-
most entirely new field. It offers
the possibility of placing a com-
plete newspaper in every home
each morning simply by pressing a
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button at a certain hour and let-
ting the radio receiving set or a
special facsimile set bring it in.

In common with some half-dozen
radio organizations of the country,
we are now engaged in a series of
experiments to see what commer-
cial possibilities facsimile broad-
casting has, Within the next few
months we expect to install at least
100 experimental machines in se-
lected homes and business houses
of Sacramento and Fresno.

Fortunately it will not be neces-
sary for us to install the expensive
shortwave transmitter equipment
used in facsimile broadcasting as
we can use our existing equipment,
The broadeasts will not be on high
frequency but on the regular power
and channel of KFBK, Sacramento,
and KMJ, Fresno.

Our interest was aroused some
months ago when we discovered the
regulations of the FCC had been
modified to allow existing stations
an experimental license to do fac-
simile broadcasting during those
hours in which they are not on the
air with radio broadcasting.

In considering the matter we felt
we wanted to be in on the develop-
ment of facsimile broadcasting
just as we were on the development
of radio. Most of our radio enter-
prises are now self-supporting and
even making a profit. We see no
reason why facsimile cannot enjoy
the same development.

We have faith in radio; we have
faith in the future of our new en-
terprise. We do not regard either
as being in the competitive field
but merely as media to whet the
appetite of the public for the
larger and more enterpretive news-
paper offering.

As for radio we are firmly con-
vinced it can be used as a circula-
tion builder by any newspaper.

WMCA Plans Opening

A THREE-DAY opening ceremony
for the new WMCA studios is
being planned by the station, with
March 30, 31 and April 1 tenta-
tively set as the dates. Each eve-
ning dedicatory broadcast will
have its own master of ceremonies:
Postmaster General Farley the
opening night; James J. Walker,
ex-mayor of New York, the second
night; Col. J. R. Fitzpatrick, presi-
dent of Madison Square Garden
Corp., the third night. Station is
also planning a series of salutes
from England, from Hollywood,
from the Normandie at sea, and
from a United Airliner in the sky
among other origination points.
Also planned is an Alumni Night
with a group of the now-famous
radio stars who got their start on
WMCA.

CANADIAN National Railways, Mon-
treal, early in March will start a dra-
matic program on CKAC, that city,
to promote the idea of colonization in
outlying sections of (Canada.
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Duffy Is Preparing
To Get Action on
Copyright Treaty

Senate Is Expected to Adopt
Trade Commission Report

WITH THE anti-lynching bill
deadlock broken, the Senate is back
to normalcy and Senator Duffy
(D-Wis.) is making plans to secure
early consideration of the Interna-
tional Copyright Convention as
well as his bill to revise the United
States copyright law.

Mr. Duffy told BROADCASTING
Feb. 24 that the Senate Committee
on Patents would soon report his
copyright bill. He hopes to secure
parallel action by the Senate on
the copyright legislation and the
convention.

The Senate Foreign Relations
Committee reported the convention
to the Senate last November and
since then it has been pending on
the executive calendar. Certain
reservations have been suggested
and these will be debated when the
convention is brought up in the
Senate.

Will Aid Copyright Bill

Senator Duffy takes the posi-
tion that ratification of the con-
vention will hasten passage of his
copyright bill which strikes out the
$250 damage fee for relaying copy-
right material but provides those
holding the copyright may go into
court and sue for damage. He says
the convention does not go into ef-
fect for a year and by that time it
will be possible to get House action
on his copyright bill. Others con-
tend the copyright bill should be
passed before ratification of the
convention.

Since the Senate passed the Duf-
fy bill in the last Congress, there
is little doubt that favorable action
will be taken on the legislation at
this session.

The difficulty lies in the House
Patents Committee where Chair-
man Sirovich (D-N. Y.) has kept
the bill pigeon-holed. Representa-
tive Deen (D-Ga.) was prepared to
lead a fight inside the Committee
for favorable action on the Duffey
bill at this session but was stricken
by a heart attack during the
Christmas holidays and is confined
to his Georgia home.

Meanwhile Senate adoption of
the conference report on the
Wheeler-Lea Trade Commission
bill was expected momentarily. The
report was blocked by the anti-
lynching bill which was displaced
as the unfinished business of the
Senate Feb. 21. Since then Chair-
man Wheeler (D-Mont.) has been
ill and this has delayed final action
on the legislation broadening the
base of the Federal Trade Commis-
sion in jssuing cease and desist or-
ders and giving that agency broad
powers in dealing with false and
misleading advertising.[ BROADCAST-
ING, Feb. 1-15] A special section in
the bill exempts broadcasters and
newspaper publishers from liability
In connection with such advertising
provided they do not withhold de-
sired information from the FCC.

The Senate on Feb. 25 passed
the Independent Offices sunoly bill
broviding an appropriation of
$1,745,000 for the FCC. This mea-
sure now goes to conference. Since
the amount appropriated in the
House and Senate bills for the FCC
is the same there is no dispute over
this section.
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Musical America
After playing on a broadcast it is
a harrowing experience to act as
stooge to a radio comedian.

Educational Role
Of Radio Studied

Columbia University Group to
Determine Medium’s Status

A COMMITTEE of seven Columbia
University officials has been ap-
pointed by Pres. Nicholas Murray
Butler to study the role of broad-
casting in the educational field and
to formulate a university policy on
its use.

The committee is composed of
Provost Frank D. Fackenthal and
the following: Dean Herbert E.
Hawkes of Columbia College, Dean
Virginia C. Gildersleeve of Barnard
College, Dean George B. Pegram of
the Graduate Faculties, Dean Wil-
liam F. Russell of Teachers Col-
lege, Dean Joseph W. Barker of
the School of Engineering, and
Dean Carl W. Ackerman of the
Graduate School of Journalism,
who was appointed chairman.

“The appointment of this com-
mittee marks the culmination of
many years of interest, experiment
and study of the radio on the part
of individual members of the uni-
versity,” Dr. Butler said. “In both
the scientific and the educational
development of wireless communi-
cation and radio broadcasting, Co-
lumbia University has been repre-
sented by members of the several
faculties and alumni.

Developing a Policy

“Radio today is the most im-
portant instrumentality of public
communication. It may well be as
valuable to the people as an agency
for the diffusion of knowledge as
it is today in the distribution of in-
formation and in spreading appre-
ciation and understanding of the
cultural and industrial arts.

“Radio today is related not only
to the future of our domestic insti-
tutions but to world peace and
progress. The hourly international
shortwave broadecasts by the sev-
eral governments of the world pre-
sent a world-wide problem in edu-
cation. This activity is a challenge
to the ingenuity and to the re-
sourcefulness of all institutions
functioning in the field of liberty.

“It is my hope that this commit-
tee will obtain the advice, the as-
sistance and the cooperation of all
individuals and groups within the
University, the radio industry and
among the many public bodies, to
the end that a fundamental and
continuing policy may be developed
to augment the educational and the
public services of the University.”

H. W. KALTENBORN, who has been
ill for several weeks, on Febh. 27
resumed his place in the Headlines
%nds Bylines program Sundays on
BS.

TWO-TONED BREAD

Bakery Group to Use Discs
——For New Package————-

A NEW form of bread marketing,
in which more than one kind of
bread will be packed in a single
wrapper, is to be promoted by As-
sociated Bakeries of America by
means of transcriptions on some
50 stations. The series will start in
April, with one-minute discs to be
heard five times a day for the first
four weeks and thrice daily after
that.

Associated, representing retail
bakers throughout the country, has
labeled the package. Two Tone
Bread. It was originated by W. E.
Long Co., Chicago agency, which
originally introduced sliced bread.
In the new package white and rye,
or white and whole wheat bread
will be available for the conveni-
ence of families preferring more
than one type. Elimination of
waste and bread-ends will be pos-
sible. “Two-toned voices” will be
recorded by John Conner and Ed-
win Burke for the minute discs.
The campaign will be handled by
W. E. Long Co., Chicago, with
Danny Ryan, radio director, in
charge. Coluinbia Transeription
Service, Chicago, will produce the
dises.

CHICAGO BASEBALL
DRAWING SPONSORS

EIGHT sponsors will broadcast
baseball games on Chicago stations
during the 1938 season. The Chi-
cago National League club, Cubs,
will sponsor programs on all Chi-
cago stations carrying Cub games.
In this way, Mr. Wrigley will be
putting back into radio all the
money received from the sale of
broadcast privileges.

Program preceding all Cub home
games featuring Bob Elson and
titled Dugout Dope will be carried
on WGN, with 60-word nightly an-
nouncements during the season. On
WBBM, Pat Flanagan will broad-
cast Dugout Dope preceding home
games, while six programs weekly
will be aired on WCFL. Quarter-
hour daily show will be broadcast
on WJJD, plus a nightly program
on WIND. Nelson Shawn of Neis-
ser-Myerhoff Inc, Chicago, is
handling the account.

Texas Co., New York (gasoline),
will sponsor Hal Totten for the
third successive year on WCFL.
Buchanan & Co., Chicago, has the
account. General Mills and Socony
will jointly sponsor the games on
WBBM, while Old Gold cigarettes
will sponsor baseball broadeasts on
WGN. Kellogg Corn Flakes will
soonsor games on WJJD. General
Foods (Huskies), sponsor of games
on WIND during the 1937 season,
may be reolaced by General Mills
(Wheaties) for the coming season.

Knox-Reeves is agency for Gen-
eral ‘Mills, while J. Stirling Get-
chell, New York, handles the So-
cony account. Old Gold agency is
Lennen & Mitchell Inc., New York.

Lucky Changing Show

AMERICAN TOBACCO Co.,
(Lucky Strike cigarettes) will re-
place Your Hollywood Parade on
March 23, the date of contract ex-
piration on NBC, with a new pro-
gram, probably moving Kay Kyser
from Mutual.

Baseball Sponsors
Active in Detroit

Heilmann Sponsored From
South in Recorded Series

DETROIT’S baseball, which will
be carried by WWJ as well as by
Michigan Network due to intense
interest in the sport throughout
the state, is already arousing keen
interest, with WXYZ laying plans
for a summer baseball school for
youngsters under the direction of
Harry Heilmann,—veteran batting
star and outfielder, to be conducted
at the city playgrounds and to be
open to all local youngsters be-
tween 10 and 16.

Heilmann, now spending the
training season with the Tigers at
Lakeland, Fla., will bring to the
school former and present Detroit
Tiger nlayers to assist in the in-
struction. Since his retirement a
few years ago he has been on the
WXYZ staff as sports commenta-
tor. Ty Tyson is handling WWJ
baseball for the twelfth consecu-
tive year.

From the Camp

Joint sponsors of the Detroit Ti-
ger broadcasts durine the baseball
season are the Kellogz Co., Battle
Creek, and White Star Refining
Co., local division of Socony-Va-
cuum Corp. o

While at Lakeland, Heilmann is
making his Baseball Extra trans-
scription series, as he did last year.
These, starting March 7, will be
broadcast over WXYZ and the
Michigan Network, Wednesdays
and Fridays, 6:30-6:45 p. m.
(EST) and will continue until
Avril 15 under sponsorshin of the
Pfeiffer Brewing Co., Detroit. Made
in the afternoon, the transcrintions
will be flown to Detroit for broad-
cast the following night.

The transcriptions will be made
on the Lakeland playing field and
will consist of interviews with the
Tiger team, comments upon plays
and players and human interest
yarns about the training camp.
Mobile transcription apparatus has
been sent to Lakeland by the Pack-
ard & Neff Agency, handling the
Pfeiffer account.

Indiana Sports

NORTHERN Indiana Public Serv-
ice Co., Gary, Ind., will sponsor
Indiana’s state high school bas-
ketball tournament for three suc-
cessive Saturdays starting March
5 over WIND, Gary. State finals
at Indianapolis, March 26, will be
broadcast over a five-station In-
diana network originating at
WFBM, Indianapolis, and includ-
ing WIND and three other sta-
tions. The business is placed direct.

Frigidaire Dealers

FRIGIDAIRE Corp., Dayton (elec-
tric refrigerators), has recorded
one-minute transcribed announce-
ments which will shortly be placed
by local dealers throughout the
country. Quantity of broadcasts
and starting date depend entirely
on local dealers according to Holly
Shively, radio service director of
Lord & Thomas, Chicago agency
handling the account. RCA Tran-
3cription Co., Chicago, cut the
iscs.
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Finding a Yardstick for Station Sales

By PAUL CLARKE BRINES

Views of Attorneys Sought by FCC in Recent Hearings;
Diversified Theories on Price Policy Submitted

AS the FCC authority to
]H rule on the sales price of a
broadcasting station? If it
has this power must it es-
tablish a definite yardstick for de-
termining an equitable sales price?
Recently the Commission has
been gathering data on this vital
issue and has sought detailed infor-
mation from lawyers appearing be-
fore it in oral argument. When the
issue was squarely presented, the
Commission has departed from reg-
ular procedure and has asked coun-
sel to submit written briefs for its
consideration.

Briefs thus far presented to the
FCC have suggested that the Com-
raission is without legal power to
rule on sales prices, that the price
should not be confined to the value
of a station’s physical assets, that
the price might be fixed at 10 times
the annual net profit of the station.

Briefs Submitted

In the recent case of WREN,
Lawrence, Kan.,, which sought to
transfer control of its license by
the sale of all its capital stock to
the Kansas City Star Co., a brief
was filed through the law offices
of Paul M. Segal by Attorneys
George S. Smith and Harry P.
‘Warner. After reviewing the legal
and legislative history of comnmu-
nications law, counsel contended,
“It could be safely asserted that
save for the exercise of taxing
gower, it would not become a mat-
zer of federal concern what would
2e the financial arrangement in-
volved in the sale of a radio facil-
ity.

“However, with the basic need
for federal control and the funda-
mental requirement that that con-
trol be unhampered, the philosophy
has been suggested that the federal
government becomes concerned in
the price paid for a radio broad-
cast facility upon the doctrine that
such price, either because of some
binding effect in approval or ac-
quiescence by a regulatory agen-
cy, or because of the possibility
that some portion of the price,
might be legally ascribable to a
property interest in the license.

“As against this philosophy it
would be unwise to refuse to recog-
nize that there has existed the at-
taching of values to radiobroadeast
stations which do not ignore the
value of a license, but which in
fact involve the payment of com-
pensation very substantially great-
er than what can possibly be as-
cribable to any physical assets ac-
quired by the purchaser.

“From a regulatory standpoint
this divergence between the two
philosophies can be approached
from three avenues:

“1. To insist that it is necessary
to a recognition of the superior
regulatory power of the Govern-

ment that no values can be ap-
proved on any assignment case be-
yond those directly traceable to
physical assets.

“2, To proscribe sale values as
beyond federal concern through the
clear averment that values assert-
ed between the parties in no man-
ner derogate the federal regulatory
power, and

“3. To assume an intermediate
or middle position by ascribing
values to certain non-physical as-
sets and claims and by gradual
quasi-judicial interpretations and
the recognition of certain forms
and tenuous factors to build some-
thing of a bridge between the di-
rect conflict of the first two
methods.

Uncertain Legal Values

““An analysis of the decisions of
the FCC heretofore rendered indi-
cates a strong tendency toward the
use of the third approach. This

method, while having the values of
any compromise, must of necessity
preserve what may be termed the
vice of compromise and may ulti-
mately result in the demarkation
of value factors which are uncer-
tain in law and practice.

“The values present in negotia-
tions for the sale of a station can
be classed into those which can and
which cannot be sold, as a physi-
cal matter. Of those which can be
sold, the first and most obvious
are the values ascribable purely to
physical equipment. In this connec-
tion it must be borne in mind that
there is no absoluteness of rela-
tionship between the value of the
physical equipment and the price
which one is willing to pay in con-
nection with any station sale.

“A second group of values are
those ascribable to the program
service which a station is able to
render. These values include fran-
chises and contracts, such as those

Sales of WNAX and KRGV Favored
In Reports Made by FCC Examiners

APPROVAL of the sales of
WNAX, Yankton, S. D., for $200,-
000 to the Des Moines Register-
Tribune interests and of KRGV,
Weslaco, Tex., to the interests
operating KGNC, Amarillo, and
KFYO, Lubbock, for $54,000, was
recommended to the FCC Feb. 10
in two examiners’ reports.

Examiner Melvin H. Dalber
recommended transfer of WNAX,
which operates on 570 ke. with
1,000 watts night and 5,000 watts
day unlimited time, at the price
stated, on the ground that it was
wholly justified. Further, he held
that there appears to be no provi-
sion in the Communications Act
“which gives the Commission juris-
diction to deny an application for
approval of a stock transfer upon
consideration growing out of a per
share price paid for the stock of
the corporation only.”

He added that it seems clear
that the Act invites the Commis-
sion’s consideration of public inter-
est and “excludes contractual con-
sideration between the parties from
the matters confided to the Com-
mission except insofar as the price
paid might affect such interest in
relation to the service of the sta-
tion,”

Texas Grant Favored

Chief Examiner Davis G. Arnold,
in the KRGV case, found that the
transferees, O. L. Taylor, president
of KGNC and KFYO; Gene Howe,
newspaper publisher, and T. E.
Snowden, lumber dealer, had
agreed to pay $54,000 for the sta-
tion, that the station represented
an original cost of some $50,500,
and had a replacement cost of
nearly $56,000. He recommended
therefore that the application be
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granted as within the purview of
the Communications Act.

The reports are of particular
significance since the FCC now has
under consideration the determina-
tion of policy with respect to sta-
tion transfers. Moreover, in each
instance the transferees are opera-
tors of other stations as well as in-
terested in publication of newspa-
pers. The Register-Tribune inter-
ests also operate KRNT and KSO,
Des Moines, and WMT, Cedar
Rapids.

In reviewing the facts in the
WNAX case, Examiner Dalberg
brought out that Charles H. Gur-
ney, secretary-treasurer of WNAX
Broadcasting Co., last June entered
into an agreement for sale of the
capital stock of the company to the
South Dakota Broadcasting Corp.,
of which the Cowles interests are
the incorporators. WNAX has oper-
ated at a profit since 1935 and has
paid dividends on the basis of 4%
on a capitalization of $150,000. For
the year ending May 31, 1937, the
total operating cost was $132,504
and the total net income $30,708.
The equipment and property had
an estimated replacement value of
$103,000. The station is a CBS
outlet.

If the transaction is approved,
the officers and directors of the
South Dakota Broadcasting Co.,
with one exception, will become of-
ficers and directors of WNAX
Broadcasting Co., it was reported.
These are Gardner Cowles Jr,
president of Iowa Broadcasting
Co., licensee of KRNT, KSO and
WMT, and Luther L. Hill, vice-
president and treasurer. Another
vice-president would be Robert
Tichner who also would become
general manager of WNAX. He has

(Continued on Page 38)
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with networks, transeription ser-
vices, news services, exclusive tal-
ent contracts, ete., the ownership
of programs and program scripts
and the existence of established
audience habits of listening to the
station, which may have been built
up over a period of time.

“A third group of values are
those ascribable to the commercial
gservice of the station. They in-
clude contracts for advertising
time, both within and beyond the
then-pending license period of the
station; they include an established
rate structure having general ac-
ceptance, and they include adver-
tiser habits established over a per-
iod of time and which can be ex-
pected to continue in the absence
of radical change in poliey.

Most Important Value

“The fourth and most important
of the groups of values are those
ascribable to the relationship be-
tween the licensee and the regula-
tory authority. In actual practice
these values play the greatest part
in determining what shall be paid.
They include such things as au-
dience acceptance which must be
based upon the favorableness of
the power used, the degree of free-
dom of interference to which the
station is subjeet, the conductivity
of the soil in the area and the dis-
tribution of the population. They
include market acceptance which
comprises the location of the sta-
tion, prosperity of the area, purch-
asing power and extent of competi-
tion. Most important of the items
going to make up this group of
values is the expectancy of renew-
al of the license.

“In the foregoing classification,
no distinction has been made from
the regulatory standpoint between
sale of a station and the sale of
stock in a licensee corporation.
While the basic legal difference be-
tween the two methods is of im-
portance in regard to other trans-
actions, it is submitted that these
can have no application to the ex-
ercise of the regulatory function
and are both equally contemplated
in Section 310(b) and intended to
be subjected to the same standards.

“The ‘intangible’ factors are of
only minor importance and bear
so small a relationship to the total
sales price generally involved that
it is only a form of selfdeception
to ascribe capital values to them.
These considerations make it unim-
portant whether or not the value of
the equipment be considered as upon
an original investment, an historic
investment, or a depreciatsd or re-
placement basis, because it will be
conceded that in the sale of val-
uable stations there is no theory
of actual cost or actual value
which can make the bare equip-
ment worth the sales price.

“Such things as good-will, going
concern, ete., are merely items of
uncertain values flowing from li-
censes. An analysis of the various

(Continued on Page 48)
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Fight ’Em or Jine ’Em--A Reel Tale

MovieChainDecides to
Jine ’Em by Using
Spot Campaign

By DAVID S. HILLMAN

Presidont,
Hillman.Shane Advertising Agency,
Los Angeles.

WITH the vogue for screen star ap-
pearances on national programs, a
pronounced antagonism to radio on
the part of thousands of theatre
exhibitors throughout the country
has been created. The cause of
complaint naturally rests on the
feeling that the appearance of Hol-
lywood’s leading motion picture
stars on radio programs puts a
keen dent in the theatre box-office
by keeping more people at home.

Various attempts have been
made during the past few years
by chain theatre operators and in-
dependents as well, to exert pres-
sure on the major film studios to
keep their stars off sponsored pro-
grams, but little success has been
attained along these lines.

Studios on the Air
To the contrary, such studios as
Metro-Goldwyn-Mayer and War-

ner Brothers have come to the
point of commercializing their

T OOO

e

aggle

people on radio in a profitable way
by selling their own programs to
General Foods Corp. (Maxwell
House coffee) and American To-
bacco Co. (Lucky Strike cigar-
ettes). The Walt Disney Studios
too have fallen in line with Mickey
Mouse being sponsored by Pepso-
dent Co. on the NBC-Red network.
In doing this the studios have par-
tially assuaged the feelings of dis-
gruntled exhibitors by selling their
programs on the advance advertis-
ing jobs these radio shows will do
in plugging forthcoming attrac-
tions.

However, in the case of the Fox
West Coast Theatres, one of
America’s largest theatre chains,
radio has not taken on the appear-
ance of a bugaboo. To the other
extreme, executives of this chain
have counteracted this debatable
box-office harm of radio with the
good that it has to offer.

In short, they have recognized
in radio a powerful advertising
medium, the judicious purchase of
which has given them advertising
that is as economical as it is good.
The result of this has been a year-
ly appropriation exceeding $30,000
for their Los Angeles territory
alone. The major portion of this
appropriation for radio is devoted
to the use of weekly spot an-
nouncements on the Los Angeles
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WHILE several thousand movie exhibitors are running around
making snoots at radio, Fox West Coast Theatres are looking
at the medium from the adult viewpoint. Instead of bounding
about in a jealous froth, they are cashing-in on radio by pur-
chasing choice spots on adjacent stations. Thus, at reasonable
cost, they not only pull the public into their palaces, but still
more important, they avoid the competitively-brewed alimen-

3 tary acids that sour the dispositions of less intelligent brethren.

L

MR. HILLMAN
outlets of the three national

chains. These spot announcements
are all concentrated on Sunday,
Monday and Tuesday, in advance
of the Wednesday openings of new
attractions at their deluxe houses
in Los Angeles.

Two-Fold Achievement

These spot announcements serve
two purposes. First, they render a
selling message for the Los An-
geles deluxe first-run houses of the
Fox West Coast Theatres. Second,
they deliver an institutional mes-
sage for the more than 100 Fox
West Coast houses throughout
Southern California. As an exam-
ple of a typical announcement:
Fox West Coast Theatres! The

place to go! Tyrone Power and
Alice Faye in “In Old Chicago”

. Starts Wednesday — Loew’s
State and Grauman’s Chinese The-
atres.

Selective buying of these spot
announcements, before the nation’s
top programs, including Jack Ben-
ny, Burns & Allen, Walt Disney’s
Mickey Mouse and other equally
popular shows, has assured Fox

West Coast of a guaranteed audi-
ence for their announcements—an
audience that measures into the
hundreds of thousands in Los An-
geles county alone.

Figuring on a dollar and cents
basis, the economy of radio for
Fox West Coast Theatres is read-
ily seen. For example, the com-
bined rate of the five Los Angeles
dailies is $29.54 per inch. Con-
trasted to this is the $48 cost, un-
der a yearly contract, of their
weekly spot announcement preced-
ing the Jack Benny program. Now,
a mental picture can be readily
drawn of the relative number of
advertising impressions that can
be delivered by that small one inch
ad in the newspapers . . . as
against the number of auditory
impressions that are delivered by
this spot to the hundreds of thou-
sands of listeners within the
county, huddled about their radios
every Sunday night at 8 o’clock to
hear the Benny program.

No inference should be drawn

from the above comparison that
the economny and effectiveness of
radio, judiciously bought, can lead
to any gradual decrease in im-
portance of newspaper advertising
for theatres. For a variety of rea-
sons, newspapers will always car-
ry the major portion of the the-
atre budget.

The use of radio by Fox West
Coast Theatres, has, however,
demonstrated the effectiveness of
using both media—newspapers to
deliver a full and complete sales
message, and radio to follow
through with reminder copy.

I.IKIS the Pulitzer Prize poet Archi-
bald Macleish's Fall of the City. writ-
ten for radio and first performed on
CBS. the Pulitzer Prize playwright
Maxwell Anderson’s The Feast of
Ortolans, broandeast over NBC-Blue
last September, will be brought out in
hook form shortly. The Dramatists
Play Service, 6 E. 39th St,, New
York, will publish it as a paper-bound
volume and sell it for 35 cents.

CBS Opens Studio
In West April 2

Plans Big Hollywood Fete;
NBC to Be Ready in August

OFFICIAL opening of the new
CBS West Coast headquarters be-
ing erected in Hollywood at a cost
of $1,750,000, has been tentative-
ly set for April 2, with special
ceremonies planned for the occa-
sion, Network officials from New
York, Chicago, and other important
centers will be in attendance. Wil-
liam S. Paley, CBS president, now
in Hollywood, is expected to remain
on the West Coast until after the
ceremonies,

A two-hour special program
which will be shortwaved abroad
as well as heard in this country, is
being arranged by Charles Vanda,
CBS West Coast program direc-
tor. Following the opening, CBS
may charge the general public a
nominal admission fee to inspect
the studios and building. Admis-
sion will include a souvenir book-
let and money will be turned over
to charity.

NBC Opens in August

NBC, also erecting new division
headquarters in Hollywood, at Sun-
set Blvd. and Vine St., J)Ians its
official opening for mid-August.
The structure is being erected on
the unit plan, following the estab-
lished motion picture studio idea.

KMTR, Hollywood, started
broadcasting from its new studios
at 1000 Cahuenga Bldv. on Feb.
16. The structure, erected at a
cost of more than $50,000, is of
the old California-Spanish Mission
style of architecture and is built
entirely of adobe brick. It houses
executive and production offices,
five studios and a theater-auditor-

um.

KFVD, Los Angeles, is also lo-
cated in new headquarters, having
acquired at a cost of approximate-
ly $25,000 the building at 383
S. Western Ave., that city. It has
been remodeled for executive of-
fices and studios and is Western
Electric equipped.

Influence of Broadcasts

On Reading Is Described

JOSEPH MERSAND, director of
the institute of adult education,
Boys’ High School, Brooklyn, has
written a pamphlet, “Radio Makes
Readers,” showing the influence of
radio on the reading habits of 150
boys between the ages of 15 and
16. Of these boys, only one did not
have a radio in his home; 146 said
that they listened to scheduled
daily programs; 135 read the radioc
pages of the newspapers.
Fifty-seven radio dramatizations
had been heard by the pupils, and
after hearing them 72 of the boys
read these plays and others by the
same author. A lengthy list of
books read by the students as a
result of radio presentations is
reprinted; most of them, says Mr.
Mersand, would be on school sup-
plementary reading lists, and the
fact that the boys read them vol-
untarily is an indication of the
success of the broadcasts.

FRANK ROEHRENBECK, general
manager of WHN, New York; Allan
Zee, production man for the station,
and Elektra Allison, staff pianist, have
written a song aimed at reckless driv-
ers called “A Little Bit Careful”.
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ES, it’s true that WHO has nearly

909% of all the commercial night-
time power in Iowa—but don’t get the
idea that WHO is ““expensive”.

Despite the fact that power, location,
facilities and ‘“‘showmanship” make us
one of the nation’s really significant
factors in radio, you can use WHO for
an insignificant cost—actually less than
29% of what you’d pay for the remain-
ing 6,400 watts of commercial nighttime

power in the state!

Ouly with WHO can you cover lowa.
We give you “Iowa PLUS” — and the
“PLUS” stands for a big slice of the

entire Central West.

W HO (" IOWAF!

DES MOINES

J. O. MALAND, MANAGER

BROADCASTING e« Broadcast Advertising
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< POWER -
. [cosT |

(% HOUR NIGHT)

aLL OTHER iowa
STATIONS COMBINED

RADIO sSTATIONWHO
DES MOINES, IOWA

WHO operates on a clear channel, at 50,000 watts, full time. The
combined nighttime power of all eleven other commercial stations
in lowa is 6,400 watts. . . . The cost-figures speak for themselves.

— 50,000 WATTS
FREE & PETERS, INC., REPRESENTATIVE
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Free Radio Time
At Election Urged

Knox Claims Stations Should
Barter Hours for Waves

PROPOSING a new method of
raising funds for Republican cam-
paigns, Col. Frank Knox, publisher
of the Chicago Daily News and
candidate for Vice-President of the
United States in 1936, suggested
Feb. 22 in a Des Moines speech
that radio, as a “partial compen-
sation for the privilege” of using
wavelengths be required to donate
free campaign time to the political
parties.

Col Knox' speech, broadcast
over WHO, suggested a plan
whereby campai%n contributions be
limited to $1,000, with a total G.
O. P. chest of $3,000,000, of which
$1,000,000 is to be derived by $100
memberships of 10,000 persons in
a proposed “Ten Thousand Club.”

The Largest Campaign Item

In his address he took occasion
to refer to the cost of radio. “What
I have in mind,” he said, “is the
cost of radio broadcasting. It has
already become very nearly the
largest single item in the expense
of a campaign. Radio, in a sense, is
a natural monopoly. Each station
uses a certain wave frequency. It
is granted the right to this fre-
quency, and is protected in its en-
Jjoyment of it, by the Federal Gov-
ernment.

“Why not, as a partial compen-
sation for this privilege, require
that, near election time, both great
parties be allowed, without ex-
pense, an equal amount of time on
the air, to the end that both sides
of all issues be fairly and ade-
quately presented to the people.
Minor parties should, of course, be
treated with proportionate consid-
eration.”

GOP Already Planning

Extensive Use of Radio
WIDESPREAD use of radio in the
next elections already is being
planned by the Republican Na-
tlionaI_Comrpittee, according to ad-
vices in Chicago, where headquar-
ters are maintained. In informed
sources it was stated that the
$800,000 expended by the Republi-
cans in 1936 for National radio
time, will be exceeded.

Offices of the Committee of 100
shortly will be opened in Chicago
under Dr. Glenn Frank, former
president of the University of Wis-
consin, to function as a sort of
steering committee on the Repub-
lican organization, notably in its
campalgning activities, it was as-
serted. It was stated too that the
bulk of the radio time for the Con-
gressional and the impending Pres-
idential campaigns again will be
placed through Hill Blackett, head
of Blackett-Sample-Hummert Inc.,
C}ncago agency. All of the plan-
%mg is under the direction of Dr.

rank.

WIND Facsimile
WIND, Gary, Ind., on Feb. 23 was
granted special experimental au-
thority by the FCC to operate its
regulgr broadeast transmitter for
experimental facsimile transmis-
sion on its 560 ke. frequency with
1,000 watts. The authorization is
for the hours between 12 midnight
and 6 a. m. from March 1 until the
next regular license period.
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Censorship of Programs
Opposed by Speakers At

Lawyers Guild Meeting

SPEAKING before the second an-
nual convention of the National
Lawyers Guild in Washington, Feb.
20, Hubert T. Delaney, New York
City Tax Commissioner and Chair-
man of the League’s Committee on
Administrative Agencies, attacked
censorship of radio programs.

His committee conducted an ex-
tensive survey of censorship, the
FCC Act of 1934 and of the net-
works, he stated, referring specifi-
cally to NBC’s refusal to allow
General Johnson to talk on vene-
real diseases. He condemned that
action as “arbitrary censorship.”
The FCC has no constitutional au-
thority to censor radio programs,
he argued.

Striking at the FCC provision
which, in time of war, would give
the President dictatorial power to
commandeer all radio stations, the
colored attorney offered a resolu-
tion which stated that no one man
should be given that much power
and suggested the act be amended
to give this power to Congress.

Mr. Delaney offered a second res-
olution giving all stations complete
indemnity from libel suits, propos-
ing an alternative that speakers be
bonded. It was further resolved
that the networks keep public rec-
ords of all denials of time; that
civic and patriotic organizations
that buy radio time must file a list
of all who have contributed more
‘t‘}_xan $1,000; that the FCC enforce
its present authority in requiring
specific intervals for non-commer.
cial broadcasts.”

It was the sense of the com-
mittee that networks today “form
a practical monopoly in that they
exercise 93% of radio’s power.”

The complete findin of the
committee will be published shortly
in the Guild’s Quarterly.

ALFRED SCHINDLER, formerly
with Street Railways Adv. Cu., New
York, has resigned to form his own
company, Sponsors Sales Service Inc.
The new firm will “provide a coopera-
tive market service for radio spou-
sors” in return for merchandise.

MOBILE—Even the license num-
ber of the new WBBM mobile air
theatre conforms to the station’s
engineering standards, represent-
ing its frequency. The trailer tag
is 410, WBBM'’s address on North
Michigan Ave, Chicago. When
CBS picked up Lincoln birthday
ceremonies at Lincoln, Ill., H, Les-
lie Atlass, CBS vice-president,
went along in the mobile unit. He
and his brother Ralph founded
WBBM in Lincoln in 1923. In the
photo, Mr. Atlass is shown (left)
being welcomed by Fred Edgel,
Lincoln attorney, and a newsboy.

Voeal Singin’

BUXOM negress waddled
into the studios of KARK,
Little Rock, Ark., the other
day and asked Jack Lewis,
KARK program director, for
an announcing job. She pro-
duced a “graduation certifi-
cate” issued by a radio school
bearing the name of a well-
known radio personality and
his signature. “Ah does vocal
singin’ too,” she added, “Dey
taught me thru de mail”
The industrious soul had
been studying three years.

RMA Winning Support

For Move to Repeal Tax
THE INTENSIVE campaign being
waged by Radio Manufacturers
Association for repeal of the 5%
Federal excise tax on receiving sets
or at least a substantial reduction
in it, has won support of inany
broadcasters because of its definite
bearing on receiving set sales. Bond
Geddes, executive vice-president of
RMA, declared Feb. 19 that pros-
pects are bright for revision of the
discriminatory tax by Congress
which currently is considering such
legislation.

He called the tax a special, selec-
tive, discriminatory ‘“nuisance”
levy. Its repeal, among other
things, would increase the number
of broadcast listeners by lowering
set prices and thereby spurring
purcﬁases. It would provide an im-
mediate needed business stimulus,
he declared. Mr. Geddes has asked
all elements in the industry to in-
form their Senators and Congress-
men of this situation. Radio is no
longer a luxury, he declared, and
should not be penalized by a luxury
tax. Dn the contrary, he called it a
greater medium of mass communi-
cation than the press and a “neces-
sity” in modern American life.
There are 45,000,000 sets in use,
many millions more than automo-
biles which are taxed only 3%.

Duplex Facsimile
Tests Authorized

Finch to Conduct Series of
Ultra-high Experiments

TO TEST the efficacy of duplex
transmission and reception of reg-
ular broadcast and facsimile pro-
grams on the same ultra-high fre-
quency band, the FCC Feb. 22
granted W. G. H. Finch, president
of Finch Telecommunications Lab-
oratories, New York, and pioneer
facsimile inventor, a license for
experimental operations on the
ultra-high frequencies, call W2XBF.

To operate in the 31,000-41,000
ke. band, the experiments, held to
be the first dual service operation
of this particular type, will seek
to ascertain whether it is feasible
to transmit both voice and fac-
simile on the same band and to
pick up the simultaneous impulses
on a dual receiver, picking up both
the sound and visual emissions.

Finch engineers said that public
benefits which would result from
such successful operation would
be economy in the use of one chan-
nel instead of two for the separate
services; use of a single receiver
for both types of reception, and
economies for the broadcaster in
use of a single transmitter in pro-
viding two services.

The FCC grant calls for com-
plete installation of a 1,000-watt
ultra-high frequency transmitter
operating on the 35.6 megacycle
band. Upon completion of the
transmitter, test receivers will be
installed in various locations to
ascertain limits of useful service
areas and the signal to noise ra-
tios for the two services. A verti-
cal radiator comprising copper
sheathing on a 37 ft. pole, 1 ft. in
diameter and installed on the pent-
house atop a 14-story building, will
be used. Total heighth from the
ground will be 312 ft.

Simultaneously, Finch announced
that WWJ, Detroit pioneer sta-
tion, has placed an order for a
complete facsimile transmitter and
50 receiving recorders. This brings
the total number of stations using
Finch facsimile to 10. Others in-
clude WCLE and WHK, Cleveland;
WGN, Chicago; WHO, Des Moines;
WSM, Nashville; WOR, Newark;
KTSP, St. Paul, and WGH, New-
port News. The order was placed
by W. J. Scripps, general manager
of WWJ.

Miles Off in Summer

MILES LABORATORIES, Elk-
hart, Ind. (Alka-Seltzer), for the
first time in its history will can-
cel practically all its spot adver-
tising during the summer months,
going off in May and returning in
September, according to Ed Nel-
son, ad space buyer of the agency.
Comedy Stars of Broadway, quar-
ter-hour thrice-weekly dises cur-
rently on 50 stations and foreign
language shows on about 10 eastern
stations will go off for the summer.
Comedy Stars, which recently
started on about 10 Canadian sta-
tions will be continued through the
summer and there is a possibility
the quarter-hour news broadecast on
the Don Lee network will also be
continued. Wade Adv. Agency, Chi-
cago, handles the Alka-Seltzer ac-
count with Associated Adv. Agency,
Los Angeles, handling West Coast
and Cockfield-Brown & Co. Ltd.,
Montreal, handling Canadian
placements.

BROADCASTING e Broadcast Advertising

www americanradiohistorv com


www.americanradiohistory.com

~

NATIONAL
INTERNATIONHL/RADIO SALES

®m Radio Stations repre-
sented by IRS offer adver-
tisers dominant coverage
of selected markets. A
limited number of new sta-
tions will be added. Each
new station and each new
market will measure up to
the high standards IRS has
established. The seal of
supremacy means—and
will always mean—a pro-
ductive market for adver-
tisers’ merchandise.

AN ADVANCED REPRESENTATION SERVICE FOR STATIONS * NEW YORK . CHICAGO -+ DETROIT - LOS ANGELES
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Two Local Grants
AnnouncedbyFCC

Denton, Tex., Provo, Utah,
Will Have New Stations

TWO new local stations — one in
Denton, Texas, and the other in
Provo, Utah, were authorized for
construction by the FCC in deci-
sions reached Feb. 19 and an-
nounced Feb. 23. At the same time
the Commission denied the appli-
cation of Food Terminal Broad-
casting Co. for a new local in
Cleveland.

The Denton station will operate
with 100 watts daytime on 1420
ke., and will be licensed to Har-
well V. Shepard, former amateur
operator, who with his father
manages a funeral home in that
community. The recommendation
of Examiner Irwin was sustained
in making the grant.

New Utah Station

The Logan station will operate
with 100 watts full time on 1500
ke., and will be licensed to Cache
Valley Broadcasting Co., whose of-
ficers and directors are S. L. Bil-
lings, local business man, presi-
dent; J. A. Reeder, vice-president,
who will be the station’s commer-
cial manager; William P. Connor,
secretary, a musician; Leo R. Jen-
gsen, a director, who will be pro-
gram and technical director; J. M.
Reeder, a director, who will be
chief engineer. The Commission’s
decision supported the recommen-
dation of Examiner Hill.

Holding that no need exists for
an additional station in the Cleve-
land area, the Commission denied
the application of Food Terminal
Broadcasting Co. for a new station
to operate there with 100 watts
daytime on 1500 ke. The company,
an Ohio corporation, was formed
by stockholders of the Northern
Ohio Food Terminal Co., which
operates a center market where
food products are sold to retail
dealers of Cleveland and vicinity.

Two Seek 50,000 Watts

THE two stations occupying the
high power regional frequency of
1480 ke. — WKBW, Buffalo, and
KOMA, Oklahoma City — will
shortly apply for 50,000 watts.
Both are now operating with 5,000
watts and both have applications
pending before the FCC for 10,000.
The Buffalo station is operated by
the Buffalo Broadcasting Corp.
and the Oklahoma City station by
Hearst Radio Inc. Under the Ha-
vana treaty, stations on the 1480
ke. wave are to be shifted to 1520
ke., and the move for higher power
is said to anticipate the shift.

WJNO on New Basis

WJINO, West Palm Beach, is now
available as a “bonus station” for
CBS advertisers using the CBS
Florida Group, which includes
WMBR, Jacksonville; WQAM, Mi-
ami; WDBO, Orlando, and WDAE,
Tampa. WINO, which was former-
ly sold at a base rate of $125 per
evening hour, became a bonus sta-
tion Feb. 17. At the same time
rates for WQAM and WDAE, both
formerly on the $125 per evening
hour base rate, were raised to $150
Eer evening hour, $90 per half-

our and $60 per quarter-hour,
with half of those rates applying
in the daytime.
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SELLING THE HOT IDEA

How a Cleveland Furniture Company Found Success With
' A “"Quiz Bee” on WHK :

By LESLIE DELMEGE
Gerst Adv. Agency, Cleveland

THE RADIO salesman who rushes
breathlessly into an advertising
agency with a “hot idea” is like
the man in search of a coat to
match his pants. Any pants dealer
will tell you that is is more profit-
able to sell new trousers to match
old coats than it is to sell, or try
to sell, new coats to match old
trousers. This business-in-reverse
method not only defeats all prin-
ciples of sound merchandising and
advertising, but it appears to be
the No. 1 problem in selling local
radio to local agencies for local
sponsors.

Newspapers have long since dis-
covered that beautiful layouts, like
beautiful radio programs, will not
sell space to advertisers unless the
idea pushes white shoes in sum-
mer, anti-freeze in winter, and a
clearance sale when it is time for
a clearance sale. Newspaper space
salesmen know when their accounts
should push a particular item, but
the radio salesmen are still stand-
ing on the sidelines with the “beau-
tiful program”, the matchless coat,
the layout that doesn’t fit.

More Than a Game

Radio has been too slow in tak-
ing the “extra step” in merchan-
dising. Retail advertisers want
store traffic, mailing lists, new cus-
tomers, and good-will if it isn’t too
expensive. There is too much talk
about radio doing the job over the
long route. Newspapers pull busi-
ness today on yesterday’s adver-
tisement, but radio asks for
“time,” a long stretch to do the
same job a newspaper can do in
one day.

The Quiz-Bee of Cleveland is one
of the country’s outstanding local
programs because it doesn’t ask for
time, because it pulls business at
once, because it develops a mail-
ing list and because it creates store
traffic. Considering the mortality of
so-called “new” local programs that
are forever filling the radio col-
umns only to drop out of the air
after a few broadcasts, the 26-
week run of any half-hour evening
local program ig practically a mir-
acle.

In the first place, half-hour eve-
ning time is often too expensive
as a good-will builder for a local
advertiser. This appropriation, if
spent on radio, will buy three or
more spot announcements daily for
a month, and a better radio buy
than just another program. Also,
there are few live talent evening
programs that can be staged in
Kansas City, Detroit, Rochester or
Cleveland that can compete with
the Jolsons, Cantors, Allens and
Bennys.

But Cleveland’s Quiz-Bee, spon-
sored by The Royal Furniture Co.
is presently going into its third
13-week contract. This is a Friday
evening program, 7:30 to 8 p. m.,
on WHK, NBC-Blue outlet in
Cleveland. Ordinarily, this might
be no more than a radio salesman’s
“hot idea,” a question and answer
game, an indoor vox-pop. But it
isn’t. And the reason for its suc-
cess is because the program has
been completely tailored by the ad-
vertising agency to fit the spon-
sor’s needs.

LESLIE DELMEGE

Thus far, the program has pulled
approximately 40,000 pieces of
mail. Listeners of Northern Ohio
have submitted over 135,000 ques-
tions and answers. Store traffic has
been increased from 300 to 700
weekly, and 22,000 Clevelanders
have visited Royal stores for the
purpose of obtaining radio studio
admission tickets or to register
their names in Quiz-Bee contes-
tants’ books. The listener who sub-
mits the best question and answer
entry each week is awarded an all-
wave radio set, and the mail is
followed up with a direct mail
giece, an official coupon entry
lank, and a special discount in-
ducement to buy immediately at
the sponsor’s stores. This is the
“extra merchandising step” that
makes ‘“just another program” a
profitable one for the sponsor.

Give Them What They Want

Likewise, what frequently ap-
pears to be an accepted local pro-
gram by the sponsor and listeners
often dies in the middle of a con-
tract simply because the producers
failed to meet changing conditions.
If the dialers want spelling bees,
give them spelling bees, and if they
want a contest of some kind be-
tween the Elks and the Eagles, the
firemen and the policemen, give it
to them. But if they tire of your
pet program, don’t “make ’em like
it”. They won’t.

The Quiz-Bee of Cleveland, al-
though ver{ successful, is present-
ly being changed to permit high
schools, colleges, fraternal organi-
zations and other groups to appear
before the Quiz-Bee microphone.
Then, too, rather than have a wait-
ing list of some 500 Clevelanders
on the admission ticket list, the
program has been moved to the
stage of a popular uptown theatre,
thus permitting a visible audience
of 1,500 Quiz-Bee fans.

Practically every local program
live talent or transeribed, can be
made to fit the needs of any spon-
sor. But all advertising agencies
cannot afford the time it takes
to rebuild and reshape each “hot
idea” with the vital business-pull-
ing stunts required by the agen-
¢y’s clients. Hence, the radio sales-
man who begins first behind the
sponsor’s counter or on the client’s
beer wagon, is the one who will

Increase in Power

Is Granted WMAZ

WBAX Placed on Full Time;
WJBW Renewal Ordered

AN INCREASE in operating pow-
er of WMAZ, Macon, Ga., from
1,000 to 5,000 watts daytime was
granted by the FCC Feb. 23. Night
power of the station, operating on
1180 ke., will remain at 1,000
watts. The increase becomes effec-
tive March 4.

The FCC also granted WBAX,
Wilkes-Barre, unlimited time, in
lieu of specified hours on the 1210
ke. channel with 100 watts power.
The application of WJBW, New
Orleans, for renewal of license,
following hearing, was granted.

In deciding the WMAZ case, the
Commission held the CBS outlet
would increase its total popula-
tion served within the .5 millivolt
contour from 113,814 to 180,371,
based on the 1930 census. It held
also that the only satisfactory
broadcast service rendered in the
area around Macon is that of
WMAZ. The station is headed by
E. K. Cargill, president and gen-
eral manager.

Wilkes-Barre Boost

In granting the WBAX applica-
tion for full time in lieu of speci-
fied hours, it was held that no un-
due interference would result to
other stations on the frequencies,
that there was a public need for
the unlimited time operation and
that the equipment proposed to be
used was adequate.

The Commission added that the
Wyoming Valley area with a pop-
ulation of 336,000, is within the
trade area of Wilkes-Barre and
that the most densely populated
portion is supplied with broadcast
service from WBAX.

The WJBW renewal case in-
volved a contract entered into by
Charles C. Carlson, licensee, with
the Southern Broadecasting Corp.,
under which the latter was em-
ployed as sales agent to handle the
advertising business of the station.
It was held that the contract pro-
vided Mr. Carlson should retain
full and complete control over
operation of the stations and that
he at all times had maintained
such control, within the require-
ments of the law.

FRANK STRIKER, author of The
Lone Ranger, originating at WXYZ,

Detroit, for Mutual, is writing =
novel with the ranger as central
character.

walk into the agency with pants to
match the client’s coat.

The fact that there are more
“hot ideas” than there are buyers
proves that local radio has too
many pantless coats for sale. If
your prospective sponsor sells pop-
corn, it’s up to you to show him
how radio can increase sales, and
if you study the popcorn market
you will eventually find a way to
do it. I believe it was Robert Up-
degraff who once said that before
you begin writing copy about a
lawn mower—get behind it and
sweat. However, in radio, before
building a program for a local
sponsor, begin at the point-of-
purchase, the client’s customers
—and then go back to th